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Information Directory

Telephone No. Ext.

Fairfield University Switchboard (203) 254-4000

Athletic Tickets (203) 254-4000 4103
Bookstore (203) 254-4000 4262

Box Office - Regina A. Quick Center for the Arts (203) 254-4010

Bursar's Office (student accounts) (203) 254-4000 4102
Career Planning Center (203) 254-4000 4081

Computing and Network Services Help Desk (203) 254-4000 4069
DiMenna-Nyselius Library (203) 254-4044

Health Center (203) 254-4000 2241

Housing (203)254-4215

Information Desk - John A. Barone Campus Center (203) 254-4222

Leslie C. Quick Jr. Recreation Complex (203) 254-4140

Registrar's Office (registration, transcripts) (203) 254-4000 4288
Security (campus safety, parking) (203) 254-4090

Study Abroad Office (203) 254-4000 2041

The Charles F. Dolan School of Business

Fairfield University

Charles F. Dolan School of Business, Room 100

1073 North Benson Road
Fairfield, CT 06824-5195

Telephone: (203) 254-4070

Facsimile: (203) 254-4029

E-mail: MBA@mail.fairfield.edu

Website: www.fairfield.edu

Applications available from:

Office of Graduate and Continuing Studies Admission

Fairfield University

Canisius Hall, Room 302

1073 North Benson Road
Fairfield, CT 06824-5195

Telephone: (203) 254-4184

Facsimile: (203) 254-4073

E-mail: gradadmis@mail.fairfield.edu

Website: www.fairfield.edu

The Fairfield University Charles F. Dolan School of Business Graduate Programs catalog is printed

annually. However, updates to programs, policies, and courses may be made after the catalog has been

published. Please refer to the University's website, www.fairfield.edu (or current information.
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Academic Calendar

Charles F. Dolan

School of Business

2003-04 ACADEMIC CALENDAR

Classes are offered on weeknights and Saturdays to accommodate those in the program who are

employed full time. Refer to the schedules that are distributed each semester for calendar changes.

Fall 2003

Aug. 26 Back to Campus Day
Aug. 30 Registration deadline (by mail)

Sept. 3 Classes begin

Oct. 17 Degree cards due for January graduation

Nov. 26 - Nov. 30 Thanksgiving recess

Dec. 1 Classes resume
Dec. 18 Last day of classes

Winter 2004 Intersession

Jan. 8 - Jan. 17 Intersession classes

Spring 2004

Jan. 9 Registration deadline (by mail)

Jan. 19 Martin Luther King Jr. Day - University holiday

Jan. 20 Classes begin

Feb. 20 Degree cards due for May graduation

March 15 - March 19 Spring recess

March 22 Classes resume
April 9- April 11 Easter recess

April 12 Classes resume
May 10 Last day of classes

May 23 54th Commencement

Summer 2004

May 24 - Aug. 26 Summer session classes

July 6 Degree cards due for Aug. 15 graduation
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Fairfield University Mission

Fairfield University, founded by the Society of

Jesus, is a coeducational institution of higher

learning whose primary objectives are to develop
the creative intellectual potential of its students

and to foster in them ethical and religious values

and a sense of social responsibility. Jesuit educa-
tion, which began in 1547, is committed today to

the service of faith, of which the promotion of jus-

tice is an absolute requirement.

Fairfield is Catholic in both tradition and spirit. It

celebrates the God-given dignity of every human
person. As a Catholic university it welcomes those

of all beliefs and traditions who share its concerns
for scholarship, justice, truth, and freedom, and it

values the diversity that their membership brings

to the university community.

Fairfield educates its students through a variety of

scholarly and professional disciplines. All of its

schools share a liberal and humanistic perspective

and a commitment to excellence. Fairfield encour-

ages a respect for all the disciplines - their simi-

larities, their differences, and their interrelation-

ships. In particular, in its undergraduate schools it

provides all students with a broadly based general

education curriculum with a special emphasis on
the traditional humanities as a complement to the

more specialized preparation in disciplines and
professions provided by the major programs.
Fairfield is also committed to the needs of society

for liberally educated professionals. It meets the

needs of its students to assume positions in this

society through its undergraduate and graduate

professional schools and programs.

A Fairfield education is a liberal education, charac-

terized by its breadth and depth. It offers opportu-

nities for individual and common reflection, and it

provides training in such essential human skills as

analysis, synthesis, and communication. The liber-

ally educated person is able to assimilate and
organize facts, to evaluate knowledge, to identify

issues, to use appropriate methods of reasoning,

and to convey conclusions persuasively in written

and spoken word. Equally essential to liberal edu-

cation is the development of the aesthetic dimen-

sion of human nature, the power to imagine, to

intuit, to create, and to appreciate. In its fullest

sense liberal education initiates students at a

mature level into their culture, its past, its present,

and its future.

Fairfield recognizes that learning is a lifelong

process and sees the education that it provides as
a foundation upon which its students may continue

to build within their chosen areas of scholarly study

or professional development. It also seeks to fos-

ter in its students a continuing intellectual curiosity

and a desire for self-education that will extend to

the broad range of areas to which they have been
introduced in their studies.

As a community of scholars, Fairfield gladly joins

in the broader task of expanding human knowl-

edge and deepening human understanding, and to

this end it encourages and supports the scholarly

research and artistic production of its faculty and
students.

Fairfield has a further obligation to the wider com-
munity of which it is a part, to share with its neigh-

bors its resources and its special expertise for the

betterment of the community as a whole. Faculty

and students are encouraged to participate in the

larger community through service and academic
activities. But most of all. Fairfield serves the wider

community by educating its students to be socially

aware and morally responsible persons.

Fairfield University values each of its students as

an individual with unique abilities and potentials,

and it respects the personal and academic free-

dom of all its members. At the same time, it seeks

to develop a greater sense of community within

itself, a sense that all of its members belong to and
are involved in the University, sharing common
goals and a common commitment to truth and jus-

tice, and manifesting in their lives the common
concern for others which is the obligation of all

educated, mature human beings.
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Fairfield University

A comprehensive liberal arts university built upon

the 450-year-old Jesuit traditions of scholarship

and service, Fairfield University is distinguished

by sound academics, collegiality among faculty

and students, and a beautiful, 200-acre campus
with views of Long Island Sound.

Since its founding in 1942 by the Society of Jesus
(the Jesuits), the University has grown from an all-

male school serving 300 to a competitively ranked

coeducational institution serving 3,300 undergrad-

uate students and more than 1 ,000 graduate stu-

dents, plus non-traditional students enrolled in

University College.

In addition to 32 undergraduate majors, Fairfield

offers full- and part-time graduate programs
through its College of Arts and Sciences and its

schools of Business, Engineering, Graduate
Education and Allied Professions, and Nursing.

Graduate students earn credentials for profes-

sional advancement while benefiting from small

class sizes, opportunities for real-world applica-

tion, and the resources and reputation of a school

consistently ranked among the top regional uni-

versities in the North by U.S. News & World

Report.

In the past decade, more than two dozen Fairfield

students have been named Fulbright scholars,

and the University is among the 12 percent of

four-year colleges and universities with member-
ship in Phi Beta Kappa, the nation's oldest and
most prestigious academic honor society.

Undergraduate students represent 35 states and
more than 30 countries.

Fairfield is located one hour north of New York

City at the center of a dynamic corridor populated

by colleges and universities, cultural and recre-

ational resources, and leading corporate employ-
ers. Its recently renovated and expanded facilities

include the Rudolph F. Bannow Science Center,

the John A. Barone Campus Center, and the

DiMenna-Nyselius Library.

The third youngest of the 28 Jesuit universities in

the United States, Fairfield has emerged as an
academic leader well positioned to meet the

needs of modern students. More than 60 years
after its founding, the University's mission remains
the same: To educate the whole person, challeng-

ing the intellectual, spiritual, and physical potential

of all students.

In the spirit of its Jesuit founders, Fairfield

University extends to its graduate students myriad

resources and services designed to foster the

intellectual, spiritual, and physical development.

STUDENT SERVICES
To access those services, graduate students are

required to obtain a StagCard, the University's

official identification card. The StagCard office is

located in Gonzaga Hall, Room 10. Graduate stu-

dents need a valid driver's license and an official

course schedule to obtain a StagCard. Office

hours are: Monday, Wednesday, Thursday, and
Friday from 8:30 a.m. to 4:30 p.m.; Tuesday from

11 a.m. to 7 p.m. NOTE: Summer hours may vary

from those listed in this catalog. Please contact

the University to confirm office hours.

The DiMenna-Nyselius Library combines the

best of the traditional academic library with the lat-

est access to print and electronic resources. It is

the intellectual heart of Fairfield's campus and its

signature academic building.

Carrels, leisure seating, and research tables

provide study space for up to 900 individual stu-

dents, while groups meet in team rooms or study

areas, or convene for conversation in the 24-hour

cybercafe. Other resources include a 24-hour,

open-access computer lab with Macintosh and
Intel-based computers; a second computer lab

featuring Windows-based computers only; two

dozen multimedia workstations; an electronic

classroom; a 90-seat multimedia auditorium; pho-

tocopiers, microform readers, and printers; and
audiovisual hardware and software. Workstations

for the physically disabled are available through-

out the library.

The library's collection includes more than

318,000 bound volumes, 1,800 journals and
newspapers, 12,000 audiovisual items, and the

equivalent of 101,000 volumes in microform. To
borrow library materials, students must present a

StagCard at the Circulation Desk. Students can

search for materials using an integrated library

system and online catalog. The catalog may also

be accessed from any desktop on or off campus at

http://library2.fairfield.edu. From this site, students

use their StagCard number and a pin code to

access their accounts, read full-text journal arti-

cles from more than 100 databases, submit

interlibrary loan forms electronically, or contact a

reference librarian around the clock via e-mail or

"live" chat.

During the academic year, the library is open
Monday through Thursday, 7:45 a.m. to midnight;

Friday, 7:45 a.m. to 10:30 p.m.; Saturday, 9 a.m.

to 9 p.m.; and Sunday, 10:30 a.m. to midnight.
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The Rudolph F. Bannow Science Center's

44,000-square-foot addition, completed in 2002,

houses advanced instructional and research facil-

ities that foster the development of science learn-

ing communities, engage students in experiential

learning, and invite collaborative faculty and stu-

dent research in biology, chemistry, computer sci-

ence, mathematics, physics, and psychology. The
original building is currently undergoing comple-

mentary renovations.

Fairfield's computing services are state-of-the-

art. High-speed fiber-optic cable, with transmis-

sion capabilities of 100 megabits per second, con-

nects classrooms, residence hall rooms, and fac-

ulty and administrative offices, providing access to

the library collection, e-mail, various databases,

and other on-campus resources.

Nineteen computer labs, supported by knowl-

edgeable lab assistants and open 14 hours a day
for walk-in and classroom use, offer hardware and

software for the Windows and Macintosh environ-

ments. All campus buildings are connected to the

Internet, and all residence hall rooms have
Internet connections, cable television, and voice-

mail. Students are issued individual accounts in

StagWeb, a secure website where they can check

e-mail, register for courses, review their academic

and financial records, and stay tuned to cam-
puswide announcements.

Computing and Network Services, located on the

second floor of Dolan Commons, provides lab

support, technical advice, classroom technology

applications, and personal Web-page assistance.

Office hours are 8:30 a.m. to 4:30 p.m. The SCT
Help Desk, located on the second floor of Dolan

Commons, assists with questions related to

StagWeb.

The Career Planning Center, located in Dolan

Hall, is open to graduate students and offers

career information, job listings, counseling servic-

es, and specific data on the current job market.

The center also invites major employers to recruit

on campus. Graduate students who wish to lever-

age their master's degrees in a career transition

should meet with the director of career planning

one year prior to graduation. Graduate students

enrolled in the Charles F. Dolan School of

Business should first consult with the business

school's associate dean.

The Campus Ministry team nourishes a faith

community on campus, taking seriously its unique

role in expressing the University's Catholic and

Jesuit identity. The team, composed of pastoral

ministers, laypeople, and a council of 18 student

leaders, provides counseling and spiritual direc-

tion, fosters prayer life, conducts liturgies and
retreats, trains students as lectors and Eucharistic

ministers, and coordinates interfaith and ecumeni-

cal events.

Service learning opportunities give students a

chance for reflection as they work and live along-

side people of different backgrounds. Students

may apply for immersion experiences in Ecuador,

Nicaragua, Mexico, and Haiti, as well as trips clos-

er to home in Kentucky, Maine, and Connecticut.

Each year, hundreds of students participate in

Campus Ministry or community service events.

Campus Ministry is housed in the Pedro Arrupe,

S.J., Campus Ministry Center on the lower level of

the Egan Chapel of St. Ignatius Loyola Mass is

held daily in the chapel during the lunch hour, on

some weeknights, and twice on Sundays.

The Regina A. Quick Center for the Arts serves

as a cultural hub and resource for the University

and surrounding towns, offering popular and clas-

sical music programs, dance, theatre, and out-

reach events for young audiences. The center

consists of the 740-seat Aloysius P. Kelley, S.J.

Theatre, the smaller Lawrence A. Wien
Experimental Theatre, and the Thomas J. Walsh

Art Gallery. Tckets to Quick Center events are

available to graduate students at a discounted

price. For a calendar of events, visit www.quick-

center.com.
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In addition, various departments schedule exhibi-

tions, lectures, and dramatic programs throughout

the academic year. These events are open to all

members ot the University community and many
are free of charge.

The John A. Barone Campus Center, which was
extensively renovated in 2001, is the social focal

point of University activities and offers students a

place to relax, socialize, or study during the day.

Students can sip cappuccino at Jazzman's
CyberCafe, shop at the University bookstore,

watch deejays for the campus radio station,

WVOF-FM 88.5, at work in their new glass-

enclosed studio, or grab meals at one of two

dining facilities. The center is open 24 hours from

Sunday through Thursday and from 7 a.m. to

1 a.m. on Fridays and Saturdays. Call the Campus
Center between 9 a.m. and 9 p.m. for bookstore

and dining hall hours.

Fairfield is a Division I member of the National

Collegiate Athletic Association and competes in

conference championship play as a charter mem-
ber of the Metro Atlantic Athletic Conference. The
men's and women's basketball teams play at

Bridgeport's Arena at Harbor Yard, considered

one of the top facilities in collegiate basketball.

Discounted tickets for Fairfield Stags games are

available to graduate students. For tickets or other

information, call the athletic box office or visit

www.fairfieldstags.com. In addition, competitions

in soccer, lacrosse, and other sports are held on
campus and are free of charge to graduate stu-

dents.

The Leslie C. Quick Jr. Recreation Complex, a

multi-purpose facility also known as the Quick
RecPlex, features a 25-meter, eight-lane swim-
ming pool; a field house for various sports; a
whirlpool; saunas in the men's and women's lock-

er rooms; and racquetball courts. Other amenities

are two cardio theatres, a weight room, and group
fitness courses. The Department of Recreation

also oversees the outdoor tennis, basketball, and
sand volleyball courts as well as two temporary,

portable ice-skating rinks. Graduate students may
join the Quick RecPlex on a per semester basis by
presenting a current StagCard. For membership
information and hours, call the Quick RecPlex
office.

The Security Department is responsible for the

safety of people and property on campus. Officers

conduct around-the-clock patrols by bike, foot,

and vehicle, and investigate and report violations

of state, federal, and University regulations. In

addition, officers are trained to provide emergency
first aid and are considered supplemental first

responders for the town of Fairfield. The depart-

ment provides a report of its policies and proce-

dures, along with annual campus crime statistics.

To receive a copy, contact the department.

Violations of University regulations that require

immediate attention should be reported to the

security office, which is located on the ground floor

of Loyola Hall, Room 2. Security officers also

oversee the flow of traffic on campus and enforce

parking regulations.

Parking on Campus
A vehicle registration fee is included with

tuition for graduate students. Vehicles must
display a valid registration decal and be
parked properly in designated areas. To reg-

ister a vehicle, students take their current

StagCard or a registration receipt and the

vehicle's registration to the Security

Department. A pamphlet explaining traffic

and parking regulations is available there.

Unauthorized vehicles parked in fire lanes,

handicapped spaces, or service vehicle spots

are subject to fines and may be towed at the

owner's expense. Vehicles of handicapped

persons must display an official campus or

state handicapped permit.



10 Accreditation

Accreditation

Fairfield University is fully accredited by the New
England Association of Schools and Colleges,

which accredits schools and colleges in the six

New England states. Accreditation by one of the

six regional accrediting associations in the United

States indicates that the school or college has
been carefully evaluated and found to meet stan-

dards agreed upon by qualified educators.

Additional accreditations include:

AACSB International - The Association to

Advance Collegiate Schools of Business

Charles F. Dolan School of Business

Accreditation Board for Engineering and
Technology

Electrical Engineering program
Mechanical Engineering program

Commission on Accreditation of Marriage and
Family Therapy Education of the American
Association for Marriage and Family Therapy

(AAMFT)
Marriage and Family Therapy program

Connecticut State Department of

Higher Education

Council for Accreditation of Counseling and
Related Educational Programs (CACREP)

Counselor Education programs
Commission on Collegiate Nursing Education

Undergraduate Nursing programs
Graduate Nursing programs

National League for Nursing Accrediting

Commission
School of Nursing

Program approvals include:

Connecticut State Department of

Higher Education

Elementary and Secondary Teacher

certification programs
Graduate programs leading to

certification in specialized areas of

education

School of Nursing programs
Connecticut State Board of Examiners for

Nursing

Undergraduate Nursing programs
Graduate Nursing programs

The University holds memberships in:

AACSB International - The Association to

Advance Collegiate Schools of Business
American Association of Colleges for Teacher

Education

American Association of Colleges of Nursing

American Council for Higher Education

American Council on Education

ASEE - American Society for Engineering

Education

Association of Catholic Colleges and Universities

Association of Jesuit Colleges and Universities

Connecticut Association of Colleges and
Universities for Teacher Education

Connecticut Conference of Independent Colleges

Connecticut Council for Higher Education

National Association of Independent Colleges

and Universities

National Catholic Educational Association

National League for Nursing

New England Business and Economic
Association
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Compliance Statements and
Notifications

Jeanne Clery Disclosure of Campus Security

Policy and Campus Crime Statistics Act
Fairfield University complies with the Jeanne
Clery Disclosure of Campus Security Policy and
Campus Crime Statistics Act. This report contains

a summary of the Fairfield University Security

Department's policies and procedures along with

crime statistics as required. A copy of this report

may be obtained at the Security Department office

in Loyola Hall, Room 2, or by calling the depart-

ment at (203) 254-4090. The Security Department
is open 24 hours per day yearlong.

Catalog
This catalog pertains only to the graduate pro-

grams offered through the Graduate School of

Education and Allied Professions at Fairfield

University. It is useful as a source of continuing

reference and should be saved by the student.

The provisions of this bulletin are not an irrevoca-

ble contract between Fairfield University and the

student. The University reserves the right to

change any provision or any requirement at any
time.

Non-Discrimination Statement
Fairfield University admits students of any sex,

race, color, marital status, sexual orientation, reli-

gion, age, national origin or ancestry, disability or

handicap to all the rights, privileges, programs,
and activities generally accorded or made avail-

able to students of the University. It does not dis-

criminate on the basis of sex, race, color, marital

status, sexual orientation, religion, age, national

origin or ancestry, disability or handicap in admin-
istration of its educational policies, admissions
policies, employment policies, scholarship and
loan programs, athletic programs, or other

University-administered programs.

Notification of Rights Under FERPA
Fairfield University complies with the Family
Educational Rights and Privacy Act of 1974 (also

known as the Buckley Amendment) which defines

the rights and protects the privacy of students with

regard to their educational records. A listing of

records maintained, their location, and the means
of reviewing them is available in the Office of the

Dean of Students.

The rights afforded to students with respect to

their education records under FERPA are:

The right to inspect and review the student's edu-
cation records within 45 days of the day the

University receives a request for access. Students

should submit to the registrar, dean, head of the

academic department, or other appropriate offi-

cial, written requests that identify the record(s)

they wish to inspect. The University official will

make arrangements for access and notify the stu-

dent of the time and place where the records may
be inspected. If the records are not maintained by
the University official to whom the request was
submitted, that official shall advise the student of

the correct official to whom the request should be
addressed.

The right to request the amendment of the stu-

dent's education records that the student believes

are inaccurate or misleading. Students may ask
the University to amend a record that they believe

is inaccurate or misleading. They should write to

the University official responsible for the record,

clearly identify the part of the record they want
changed, and specify why it is inaccurate or mis-

leading. If the University decides not to amend the

record as requested by the student, the University

will notify the student of the decision and advise

the student of his or her right to a hearing regard-

ing the request for amendment. Additional infor-

mation regarding the hearing procedures will be
provided to the student when notified of the right

to a hearing.

The right to consent to disclosures of personally

identifiable information contained in the student's

education records, except to the extent that

FERPA authorizes disclosure without consent.

One exception that permits disclosure without

consent is disclosure to school officials with legiti-

mate educational interests. A school official is a
person employed by the University in an adminis-

trative, supervisory, academic or research, or sup-

port staff position (including law enforcement unit

personnel and health staff); a person or company
with whom the University has contracted (such as
an attorney, auditor, or collection agent); a person
serving on the Board of Trustees; or a student

serving on an official committee, such as a disci-

plinary or grievance committee, or assisting



12 Compliance Statements and Notifications

another school official in performing his or her

tasks. A school official has a legitimate education-

al interest if the official needs to review an educa-

tion record in order to fulfill his or her professional

responsibility.

The right to file a complaint with the U.S.

Department of Education concerning alleged fail-

ures by Fairfield University to comply with the

requirements of FERPA. The name and address

of the Office that administers FERPA are:

Family Policy Compliance Office

U.S. Department of Education

600 Independence Avenue, SW
Washington, DC 20202-4605

Title II Report
The Title II Higher Education Reauthorization

Act Report is available online at www.
fairfield.edu/academic/gradedu acadinfo.htm.
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A Message from the Dean

Excellence is what the business community demands of its lead-

ers and what drives the activities of the Charles F. Dolan School

of Business at Fairfield University. Our high quality was recog-

nized in 1997 when AACSB International - The Association to

Advance Collegiate Schools of Business accredited our under-

graduate and graduate degree programs. Only 30 percent of all

business schools are so recognized.

This recognition stems from the success we have had in educat-

ing undergraduate and graduate students to be successful and

responsible business leaders dedicated to pursuing excellence.

We focus on being worldwide leaders in business curriculum inno-

vation and, in our graduate programs, on teaching current best

practices for solutions to business problems within the context of a rigorous conceptual framework. The

School partners with its stakeholders in the business community to offer programs in a technologically

advanced, active learning environment. This active learning environment brings actual organizational

problems into the classroom and puts students into real-life organizational settings. This approach enables

us to create a seamless learning environment that builds on our faculty's excellence - and an average of

10 years of business experience - in their respective disciplines. Students graduating from the Dolan

School of Business are thus equipped with state-of-the-art knowledge in current business concepts and

practices. Our top-notch programs and faculty are appropriately housed in a building dedicated to the

School of Business. The educational facilities available to students in this building and on the entire cam-

pus are second to none.

This exciting business learning environment is enhanced by our key geographic location. More than 40

Fortune 500 firms are headquartered in Fairfield County, with nearly 100 more headquartered in New York

City and lower Westchester County, N.Y. In addition, Fairfield County hosts the country's largest concen-

tration of foreign multinational corporations with U.S. headquarters.

Because we are so highly regarded by the business community, each year the School plays host to numer-

ous high-level executives - many of them alumni - who visit our classes and share their expertise with our

students. Our business degree can be a passport to success in the job market. Our students are widely

sought after by top firms upon graduation.

We believe that the Charles F. Dolan School of Business at Fairfield University offers you a tremendous

opportunity to complete your undergraduate and graduate business education in a unique academic and

professional environment. We look forward to welcoming you!

[A*~isy~if~^

X
Dr. Norman A. Solomon
Dean, Charles F. Dolan School of Business
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THE CHARLES F. DOLAN
SCHOOL OF BUSINESS

The Charles F. Dolan School of Business was
established in 1978, having been a Department of

Business Administration for 31 years within the

College of Arts and Sciences. In 1981. in

response to a stated need by the Fairfield County
business community, the School began its master

of science in financial management program. The
certificate for advanced study in finance was initi-

ated in 1984. In 1994, in response to unprece-

dented market demand, the School introduced the

master of business administration program that

now has concentrations in accounting, finance,

human resource management, information sys-

tems and operations management, international

business, marketing, and taxation.

In 1999, the School introduced the MBA in public

accounting. This program is designed to provide

students who have a bachelor of science degree

in accounting with an opportunity to complete an

MBA degree within a 12- to 15-month period and
fulfill the 150-hour criterion to sit for the Uniform

Certified Public Accountant Examination, as

passed in Connecticut as well as most other

jurisdictions. Concentrations available to students

in this program are accounting and taxation,

finance, and information systems and operations

management.

The School received full accreditation of its

graduate and undergraduate programs by AACSB
International - The Association to Advance
Collegiate Schools of Business on March 6, 1997.

In 2000, the School's advancement was recog-

nized further by a generous $25 million gift from

Charles F. Dolan, founder and chairman of

Cablevision Systems Corp. and a long-time friend

and trustee of the University, for whom the School

is now named.

The School is housed in a state-of-the-art facility

with 11 classrooms, three computer labs, eight

group workrooms, and outstanding media and

technology equipment. The building has extensive

lounge and meeting areas for student activities

and unrivaled offices for faculty and staff. The
School's building and facilities are among the best

in the nation and reflect the continual develop-

ment and unlimited potential of the Charles F.

Dolan School of Business.

Mission Statement and Goals

of the Dolan School of Business

In keeping with the mission of Fairfield University,

the Dolan School of Business is committed to

preparing students for leadership success in their

personal and professional lives and, in the Jesuit

tradition of educating the whole person, who are

socially responsible and prepared to serve others.

The programs and curricula of the School are

directed at a diverse population of students.

Through innovation and integration of the many
disciplines in the arts and sciences with those of

commerce, our programs encourage the acquisi-

tion of interdisciplinary knowledge, personal skills,

and technical competencies necessary in our

increasingly complex, diverse, and sophisticated

world.

The School emphasizes excellence in the class-

room, in scholarly research, and in the application

of concepts to the world of business. In addition:

• It strives to attend to and develop all students to

their fullest potential in accord with their needs,

talents, and goals. This requires a commitment
to teaching the whole person and recognition

that excellence in teaching is the School's num-
ber one priority.

• It strives through its graduate and undergradu-

ate programs to be recognized by the business

and educational communities as one of the best,

if not the best, small comprehensive universities

in the nation, serving students in programs that

have been selected for their high intellectual

and leadership capacities, and who are likely

to make outstanding contributions to the world

of business, within the philosophy of the Jesuit

tradition.

• It fosters excellence in its faculty, curricula, staff,

facilities, and programs through the devotion of

resources for instructional and faculty and staff

development to enhance the learning process of

its students and maximize the potential of facul-

ty and staff.

• It strives to serve the expectations and needs of

its stakeholders, internal and external, by contin-

uously reviewing, evaluating, and adapting its

mission, goals, programs, curricula, resource

bases, intellectual contribution, and overall activ-

ity.
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• It strives to create within its students and the

community an understanding and appreciation

of the interrelationships of business, legal,

social, and cultural systems through teaching,

internships, faculty and student exchange pro-

grams, and resource networks, so that students

are prepared to meet the challenges of the glob-

al village in a socially responsible manner.

• It seeks to create a community of scholars, fac-

ulty, and students dedicated to understanding

and responding to the needs of organizations

and institutions; to creating outstanding academ-
ic programs that foster the development of

humane and ethical organizations; and to

adding, concomitantly to the intellectual capital

of the academy through the application of basic

and applied research.

• It strives to maintain an appropriate balance of

faculty in each discipline area within the School

to serve the programs offered and satisfactorily

meet stakeholder needs; to maintain a balance

of teaching, intellectual contribution, and service

within each discipline area consistent with the

excellence articulated in its mission; and to cre-

ate a faculty development system consistent

with achieving excellence in instructional devel-

opment and intellectual contribution.

In carrying out its mission, the School normally

admits graduate students who have an average of

three or more years of professional experience.

Generally, the School admits graduate students

who meet the minimum criteria of a formula score

of 1100. The formula score is arrived at by multi-

plying an applicant's grade point average by 200
and adding that product to his or her GMAT score.

In most cases, this requires an undergraduate
GPA of at least 3.00 accompanied by a GMAT
score of at least 500.

In addition, the admission process requires com-
plete, official transcripts of all undergraduate work,

two recommendations, and a self-evaluation of

work experience. A committee on graduate admis-

sions reviews the applications and selects those

who will be accepted to the program.

The School offers classes at night and on week-
ends to serve the needs of part-time graduate stu-

dents from the regional business community and
full-time students. Class sizes are small, 20 to 25
students on average, with an emphasis on close

interaction between the individual and the faculty

member. The School is dedicated to the use of the

latest classroom teaching technologies and it has

a balanced emphasis between individual assign-

ments and group work in a variety of different

classroom formats, such as lectures, case work,

experiential exercises, business projects, and
research papers.

The School designs individual programs of study

for students, enabling them to meet their educa-
tional goals and professional objectives. These
program designs are completed upon matricula-

tion, and each semester students may update or

amend their plans in consultation with the director

of graduate programs.

The School's faculty members have extensive

professional business experience to accompany
their strong academic preparation, which includes

earned doctorates and, in nearly every case,

previous academic work in the liberal arts and
sciences, scholarly contributions and ongoing

research interests, and continuing professional

involvement in their chosen areas of expertise.

They are dedicated to teaching excellence and
their strong business and academic backgrounds
give them a unique ability to bridge the gap
between theory and practice.

Graduate Business Association

The Fairfield University Graduate Business
Association was formed in 1999 to support inter-

nal and external environments and create the best

possible educational experience for graduate

business students and alumni at the School.

Internal committees facilitate communication and
program enrichment: The communication commit-

tee seeks to voice issues and ideas to the admin-

istration; and the camaraderie committee seeks to

build and maintain the School's sense of commu-
nity and fun. External committees include net-

working and publicity. The former supports net-

working opportunities within the student body, the

alumni, and the business community at large; the

latter works to ensure visibility for all.



16 Master of Business Administration

THE MASTER OF BUSINESS
ADMINISTRATION
PROGRAM

An MBA is meant to be a generalist degree that

covers all the relevant topical areas and gives stu-

dents the opportunity to specialize, but not major,

in a functional area of business. The MBA pro-

gram has three components: core courses,

breadth courses, and specialization or concentra-

tion courses.

The core courses are designed to provide funda-

mental tools and functional area competencies for

students who did not major in a business special-

ty as undergraduates, did not perform well aca-

demically as undergraduates, or took only a por-

tion of the functional and tool courses that com-
prise the MBA core. For example, a student who
majored in economics as an undergraduate prob-

ably has sufficient background in economics,

mathematics, statistics, and information systems,

but lacks coursework in marketing, accounting,

finance, organizational behavior, etc. Therefore,

the economics major would need to complete the

missing core courses in order to have the same
set of fundamental competencies as a student

who majored in a business discipline. This is

called "leveling," where everyone starts at the

same level, or nearly so, before they go on to take

advanced coursework. Therefore, the core cours-

es are prerequisites to the full MBA program.

The full MBA program consists of the breadth and

specialization courses. The AACSB International

accreditation standards require at least 30 semes-
ter hours of study beyond the core. The Dolan

School limits the number of options that it otters in

the breadth and specialization courses to

strengthen the program pedagogically with a

strong set of breadth courses that everyone must

take, and limits the number of specialization elec-

tees to provide a focus for each concentration.

Course waiver policy: Students admitted to the

graduate programs may be able to waive selected

courses on the basis of previous course work, rel-

evant work experience when combined with relat-

ed course work, or a program of graduate study

completed with a grade of B or better. A maximum
of nine core courses may be waived. Concentra-

tion courses may not be waived. Generally, the

student's undergraduate degree must have been
earned within five years of the date of enrollment

in the graduate program for undergraduate cours-

es to be considered for waivers.

Requests for waivers will be decided after stu-

dents are accepted into the program. The request

should be submitted to the associate dean for

graduate business programs. Waiver Request

forms can be obtained from the dean's office.

When submitting a request, students must provide

all relevant transcripts and supporting materials.

Fairfield University alumni who received a B.S. in

business within five years of enrollment in the

MBA or M.S. in finance programs do not need to

supply syllabi.

Students who select finance, information systems

and operations management, or marketing for

their concentration will not be granted a waiver in

the related entry-level core course regardless of

the number of undergraduate courses taken in

those areas.

Computer usage: All students are expected to

demonstrate and/or attain proficiency in the use of

computers during their program of study. Usage is

integrated throughout the curriculum and it is

expected in each course. The School provides

fully equipped microcomputer labs for student

use, and each student should obtain a computer

account for access to the University's mainframe

systems.
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The MBA Curriculum

Core courses - 29 credits

AACSB International standards require that the

core curriculum include the following areas:

• Financial reporting, analysis, and markets

• Domestic and global economic environments of

organizations

• Creation and distribution of goods and services

• Human behavior in organizations

Core courses are designed to be taken before

breadth and elective courses. All courses are

three credits unless otherwise noted.

Financial Accounting

(waived by two accounting courses)

Management Accounting

(Prerequisite: AC 400) OR
Financial Statement Analysis

(Prerequisite: AC 400)
(either waived by three accounting

courses)

Global Legal, Social, and Ethical

Environments of Business

Financial Management
(Prerequisite: AC 400)

Information Communication and
Technology Management
Organizational Behavior

Quality Management and
Operations (Prerequisite: QA401)
Marketing Management
Managerial and Mathematical

Economics
Data Analysis and Modeling

(two credits)

AC 400

AC 401

AC 402

BU403

FI401

IS 401

MG400
MG404

MK401
QA400

QA401

Breadth courses - 21 credits

BU584

FI500

MG503
MG504

MG507
MG508

MK500

Global Competitive Strategy

(Prerequisites: all core courses,

MG 508, and majority of breadth

courses)

Creating and Managing Shareholder

Value in a Dynamic Business
Environment

(Prerequisites: AC 400, Fl 401)
Human Resource Strategies

Leadership

(Prerequisites: MG 400, MG 503)
Negotiations and Dispute Resolution

Strategic Management of Technology
and Innovation

(Prerequisite: MG 404)
Creating, Managing, and Measuring
Customer Value

(Prerequisites: all core courses)

Elective courses - 12 credits

Four elective courses are required with a mini-

mum of three electives from one area of concen-

tration (accounting, finance, human resource

management, information systems and operations

management, international business, marketing,

or taxation). One elective must be a designated

research course in the student's area of concen-

tration (see listing of electives below). Usually,

electives are taken following completion of core

and breadth courses.

MBA Concentrations

Accounting Concentration
To earn an MBA with a concentration in account-

ing, students must successfully complete the MBA
core and breadth courses, as well as the area of

concentration in accounting.

All courses are three credits unless otherwise

noted.

To be eligible for admission to this area of con-

centration, students must have an undergraduate

degree (B.S. or B.A.) with a major in accounting or

the equivalent. The equivalent of an undergradu-

ate degree in accounting includes the successful

completion of: intermediate accounting (six cred-

its), advanced accounting (three credits), cost

accounting (three credits), and auditing (three

credits). Deficiencies will be handled on a case-

by-case basis.

Required concentration course
AC 510* Contemporary Issues and Problems

in Accounting

Elective concentration courses
AC 520* International Business, Accounting,

and Tax Issues

AC 530 Accounting for Governments,
Hospitals, and Universities

AC 540* Design of Cost Management Systems
AC 550* Accounting Information Systems

and Technology
AC 560 Issues in Auditing and Assurance

Services

TX 535 Taxation for Management
Decision-Making

'Designated as research courses
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Finance Concentration
All students with a concentration in finance must
take the following courses:

Fl 401 Financial Management
(cannot be waived)

Fl 505* Case Problems in Finance

Fl 540 Investment Analysis

A student may choose two courses from the fol-

lowing to complete the concentration:

Fl 520 Capital Budgeting

Fl 525 Working Capital Management
Fl 545 Portfolio Management
Fl 555* International Financial Management
Fl 560 Global Financial Markets and

Institutions

Fl 565 Derivative Securities and
Financial Risk Management

Fl 570 Fixed Income Securities

Fl 585* Seminar: Contemporary Topics

in Finance

International Business Concentration
Students may choose three or four courses from

the following to complete the concentration:

AC 520* International Business, Accounting,

and Tax Issues

BU 526* International Business Law and
Regulation

BU 530 Global Operations Management
BU 535 Global Logistics Management
Fl 555* International Financial Management
Fl 560 Global Financial Markets and

Institutions

IL 585* Seminar: Contemporary Topics in

International Business

IS 501* International Information Systems
MG 550* International Human Resource

Management
MG 580 Cross-Cultural Management
MK 550* Global Marketing

'Designated as research courses

'Designated as research courses

Information Systems and Operations

Management Concentration
All students with a concentration in Information

Systems and Operations Management must take

the following courses:

IS 401 Information Communication and
Technology Management
(cannot be waived)

IS 503 Data Mining and Data Warehousing
(formerly Decision Support and
Expert Systems)

A student may choose two or three courses from

the following to complete the concentration.

Students' programs of study also may include

courses selected from the School of Engineering's

M.S. in Management Technology program.

BU 510 Applied Forecasting

BU 530* Global Operations Management
BU 535* Global Logistics Management
IS 501* International Information Systems
IS 502* Impact of Computing on Life and Work
IS 585* Seminar: Contemporary Topics

in Information Systems

'Designated as research courses

Management Concentration
All students with a concentration in management
must take:

MG 400 Organizational Behavior

(cannot be waived)

A student may choose three or four courses from

the following to complete the concentration:

MG 500 Corporate Culture and Diversity

MG 505 Performance Appraisal and
Compensation Systems

MG 510* Law and Human Resource
Management

MG 550* International Human Resource
Management

MG 560* Entrepreneurship

MG 570 Labor Relations

MG 580 Cross-Cultural Management
MG 585* Seminar: Contemporary Topics

in Management

A track in human resource management is

available with the following courses:

MG 400 Organizational Behavior

(cannot be waived)

MG 510 Law and Human Resource
Management

MG 505 Performance Appraisal and
Compensation Systems OR

MG 570 Labor Relations
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A student may choose one or two courses from

the following to complete the concentration:

MG 500 Corporate Culture and Diversity

MG 505 Performance Appraisal and
Compensation Systems

MG 550* International Human Resource
Management

MG 560* Entrepreneurship

MG 570 Labor Relations

MG 580 Cross-Cultural Management
MG 585* Seminar: Contemporary Topics in

Management

'Designated as research courses

Marketing Concentration
All students with a concentration in marketing

must take the following courses:

MK 401 Marketing Management
(cannot be waived)

MK510* Customer Behavior

MK 520* Marketing Research

A student may choose two courses from the fol-

lowing to complete the concentration:

BU 510 Applied Forecasting

BU 535* Global Logistics Management
MK 535 Building Brand Equity

MK 540* Advertising Management
MK 550* Global Marketing

MK 560* Business-to-Business Marketing in

the Internet Economy
MK 570* Internet Marketing

MK 585* Seminar: Contemporary Topics in

Marketing

'Designated as research courses

Taxation Concentration
Students with a concentration in taxation must
take:

TX 501 Federal Income Taxation of

Individuals (three credits)

TX 501 L Federal Tax Research Methodology
Lab (one credit)

TX 502 Taxation of Property Transactions

(Prerequisite: TX 501)

Students must choose a capstone and two elec-

tive courses from one of the following tracks to

complete the concentration:

Business Taxation Track
TX 510 Corporate and Shareholder Taxation

TX512 Advanced Corporate Taxation

Individual/Family Taxation Track
TX 520* Estate and Gift Taxation

TX 522* Taxation of Flow-Through Entities,

Shareholders and Beneficiaries

Capstone Courses
TX 550* Business Tax Planning - Business

Taxation Track

TX 560* Family Tax Planning - Individual

Taxation Track

Additional courses not part of either track:

AC 520* International Business, Accounting,

and Tax Issues

TX 535 Taxation for Management
Decision-Making

'Designated as research courses

Overall Program Requirements

Core courses

Breadth courses

Concentration courses

Total requirements

29 credits

21 credits

12 credits

62 credits

A minimum of 36 graduate credit hours must be
completed at Fairfield University for the MBA
degree.
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THE MASTER OF SCIENCE
IN FINANCE PROGRAM

The M.S. in finance provides unique opportunities

for individuals who want to enhance their career

opportunities in the areas of investments, corpo-

rate finance, or banking. The main program con-

sists of 10 three-credit courses (eight required and
two electives) and is especially useful for those

who want to pursue advanced certification, such

as the CFA, CFM, CFP, etc. Applicants should

hold an undergraduate or an MBA degree and
have an adequate background in the areas of

microeconomics, macroeconomics, financial

accounting, and statistics. Applicants lacking

proper training in these areas will need to take

preparatory courses in addition to the main course

work.

The M.S. in Finance Curriculum
Required courses - 24 credits

Fl 401 Financial Management
Fl 505 Case Problems in Finance

Fl 540 Investment Analysis

Fl 545 Portfolio Management
Fl 555 International Financial Management
Fl 560 Global Financial Markets and

Institutions

Fl 565 Derivative Securities and Financial

Risk Management
Fl 595 Research Methods in Finance

Elective courses - six credits

Fl 500 Creating and Managing
Shareholder Value

Fl 520 Capital Budgeting

Fl 525 Working Capital Management
Fl 570 Fixed Income Securities

Fl 585 Seminar: Contemporary Topics

in Finance

Fl 597 Independent Seminar in Finance

Note: All courses are three-credit courses.

Overall program requirements

Required courses

Elective courses

Total requirements

24 credits

6 credits

30 credits

THE MASTER OF BUSINESS
ADMINISTRATION
PROGRAM IN PUBLIC
ACCOUNTING

The MBA program in public accounting is

designed to provide students who have a bache-

lor of science degree in accounting with an oppor-

tunity to complete an MBA degree within a 12- to

15-month period, based on undergraduate

coursework, as well as fulfill the 150-hour criterion

to sit for the uniform CPA examination, as passed
in Connecticut and most other jurisdictions.

Students complete their studies during one or two

summers and one academic year immediately fol-

lowing undergraduate commencement (May
through the following May or August).

A key component of the program is a public

accounting practicum. The practicum is a full-time,

paid position with a sponsoring national public

accounting firm. Students receive credit toward

their MBA degree for completion of the practicum

Fairfield University undergraduates generally

complete two practicum sessions during the first

half of the spring semesters of their senior and

graduate years. Non-Faidield University students

complete one practicum during the first half of the

spring semester of the program.

The Program in

Public Accounting Curriculum
Students in this program complete the series of

breadth courses as outlined under the general

MBA curriculum section. Students also complete a

series of specialization courses to receive a con-

centration in accounting or taxation. These con-

centrations are fulfilled under the same standards

outlined under the general MBA curriculum sec-

tion. With respect to all other courses, students

may choose the particular courses to take, based

on individual interest, number of additional credits

needed to sit for the uniform CPA exam, and avail-

ability in course offerings. This series includes, but

is not limited to. the following courses:

AC 510 Contemporary Issues and Problems

in Accounting

AC 520 International Business. Accounting,

and Tax Issues

AC 530 Accounting for Governments.

Hospitals, and Universities

AC 560 Issues in Auditing and Assurance
Services
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TX 501 Federal Income Taxation of Individuals

TX 502 Taxation of Property Transactions

Additional courses may be offered to fulfill the uni-

form CPA exam requirements due to curriculum

enhancements and course demand.

Computer Usage: All students are expected to

demonstrate and/or attain proficiency in the use of

computers during their program of study.

Computer usage is integrated throughout the cur-

riculum and it is expected in each course. The
School provides fully-equipped microcomputer
labs for student use and each student should

obtain a computer account for access to the

University's mainframe systems.

THE CERTIFICATE
PROGRAMS FOR
ADVANCED STUDY

The certificate program for advanced study in

accounting, finance, human resource manage-
ment, information systems and operations man-
agement, international business, marketing, and
taxation provides opportunities for qualified pro-

fessionals to enhance their competency and
update their skills in an area of specialization.

The 15-credit program is designed to provide a
complete integration to the theory and practice of

contemporary business. The C.A.S. programs in

accounting, finance, human resource manage-
ment, information systems and operations man-
agement, international business, and marketing

are suitable for working professionals who have
already earned a graduate degree; whose respon-

sibilities are currently or are expected to be in a
particular specialty and who desire greater depth
of academic preparation in that subject area; or for

individuals outside of the area who desire to

understand multifunctional thinking in order to

compete effectively in the marketplace.

The program requires completion of the introduc-

tory course in the subject areas. These include;

finance:

Fl 401 Financial Management
human resource management:

MG 503 Human Resource Strategies

marketing:

MK 401 Marketing Management
information systems and operations
management:

IS 401 Information Communication
and Technology Management

In addition, students must complete four addition-

al courses totaling 15 credits selected from the

area of specialization. All programs of study are

planned with the help of the assistant director of

graduate programs and consider the interests and
goals of the participant.

Candidates for the certificate are to complete all

requirements within three years of beginning their

course work. They are expected to make some
annual progress toward the certificate in order to

remain in good standing. A candidate who elects

to take a leave of absence must notify the dean in

writing.

Grades and academic average computation are

identical to those of the MBA and M.S. programs.
Certificates are awarded to candidates who com-
plete their programs with at least a 3.00 overall

grade point average.

Course Descriptions

AC 400
Financial Accounting
This course focuses on the basic concepts and
analysis tools necessary for comprehending and
using financial statements. Students learn about
the financial reporting process and focus on inter-

preting financial statement information. Topics

include financial statement analysis, accrual

accounting, revenue and expense recognition,

and accounting for assets, liabilities, and equities.

Three credits.

AC 401

Management Accounting
This course focuses on the effect of the organiza-

tion's cost structure on its competitive position and
closely examines the role of costs in managers'
decision-making and planning, and control of the

organization. Students learn to accumulate costs

and assign them to products and services. They
engage in profit planning and resource allocation

through the budgeting process. They evaluate

organizational performance of cost, profit, and
investment centers. (Prerequisite: AC 400 or

equivalent) Three credits.

AC 402
Financial Statement Analysis
This course uses a case approach for analysis of

financial statements by users within and external

to the organization. The course focuses on under-

standing the role of profitability, liquidity, solvency,

and capital structure in the financial position and
performance of the organization as well as the

role of financial statement data in supporting

investment, credit, and other management deci-

sions. (Prerequisite: AC 400 or equivalent) Three
credits.
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AC 498
Public Accounting Practicum
Students gain practical experience in a public

accounting firm. (Prerequisites: admission to the

MBA program in public accounting and approval of

the program director) Three credits.

AC 510
Contemporary Issues and Problems in

Accounting
This course discusses emerging issues, recent

pronouncements of accounting rule-making bod-

ies, and unresolved controversies relating to con-

temporary financial reporting, taking into consider-

ation institutional, historical, and international per-

spectives. Topics may include revenue recogni

tion, earnings quality, international harmonization,

social responsibility, and e-commerce issues. Six

credits.

AC 520
International Business, Accounting, and
Tax Issues

This course examines the cultural context of busi-

ness and its impact on accounting and tax sys-

tems as well as current issues affecting the busi-

ness entity in a global environment. (Prerequisite:

AC 400) Three credits.

AC 530
Accounting for Governments, Hospitals,

and Universities

This course examines the fund accounting sys-

tems used by governments, hospitals, and univer-

sities. Topics may include fund accounting, budg-

eting, and cost control systems. (Prerequisite:

AC 400) Three credits.

AC 540
Design of Cost Management Systems
This case-based course focuses on the evolution

of cost management systems from the traditional

accounting system to the fully integrated account-

ing system. The course discusses the develop-

ment and use of an activity-based costing system

and a modern performance evaluation system as

additions to the traditional financial reporting sys-

tem and as departures from the traditional system.

The course concludes with an exploration of the

fully integrated cost management system that

incorporates the functionality of the original

accounting system with the add-on systems using

an enterprise resource planning system.

(Prerequisites: AC 320, AC 365 or equivalent)

Three credits.

AC 550
Accounting Information Systems
and Technology
This course analyzes the methods used to cap-

ture, process, and communicate accounting infor-

mation in a modern business enterprise. Students

learn to document business transaction cycles,

identify weaknesses, and recommend internal

control improvements. They also design and build

a module of an accounting information system

using appropriate database technology.

(Prerequisite: AC 365 or equivalent) Three credits.

AC 560
Issues in Auditing and Assurance Services

This course examines current problems and

issues in auditing and assurance services.

Designed with a modular format that facilitates the

updating of topics as needed, it may include the

following: independence, materiality, forensic

accounting, e-commerce transaction auditing,

assurance services, management of the informa-

tion systems audit function, internal auditing, fraud

detection, and the evaluation of audit evidence

(Prerequisite: AC 330 or equivalent) Three credits.

BU 403
Global Legal, Social, and Ethical

Environments of Business
This course examines the legal and ethical

responsibility of business to its stakeholders. The

course includes an introduction to the legal sys-

tem as it expresses various social, ethical, and

political norms, and common law and regulatory

controls in such areas as consumer protection,

unfair trade practices, workplace safety, environ-

mental protection, fair employment practices, and

intellectual property. Three credits.
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BU 502
Global Market Analysis and Valuation

This course provides a complete review of eco-

nomic, financial, and marketing conditions neces-

sary for a manager's analysis of new global mar-

ket opportunities and their viability. It entails

macroeconomic analysis, financial statement and
cash flow forecasts, the determination of market

value added, financial ratio analysis, technology

development, and marketing concepts. Three

credits.

BU510
Applied Forecasting

This course examines the construction and use of

mathematical models and forecasting techniques,

covering linear programming, simulation, and
decision-making under uncertainty in detail. The
course presents the classical methods of time-

series forecasting, emphasizes practicality, and
offers extensive computer support. Three credits.

BU 526
International Business Law and Regulation

This course examines public and private interna-

tional law and regulation, emphasizing issues rel-

evant to doing business internationally. Three
credits.

BU 530
Global Operations Management
This course examines business practices for

strategically developing and implementing opera-

tions and production competencies to build com-
petitive advantages. The course addresses the

issues of integrating technologies and operations,

strategic planning and control, quality and produc-

tivity improvement, and re-engineering, and uses
several analytical models and computer applica-

tions to aid decision-making. (Prerequisite:

MG 404 or permission of instructor) Three credits.

BU 535
Global Logistics Management
This course emphasizes global logistics as the

management of time and place. It takes an inte-

grated cross-functional management approach
using strategic infrastructure and resource manage-
ment to efficiently create customer value.

Specifically, it examines the time-related global

positioning of resources, or the strategic manage-
ment of the total supply-chain. Topics include pro-

curement, manufacturing, distribution, and waste
disposal, and a concomitant discussion of associat-

ed transport, storage, and information technologies.

Three credits.

BU 584
Global Competitive Strategy

Taken as the second course in a sequence with

MG 508 and designed to be the MBA capstone

course, BU 584 considers the formulation of effec-

tive policy and strategy actions and their manage-
ment. It examines the role of the general man-
ager in this process and presents diversified

issues and problems a business firm and man-
agers may be required to consider in strategic

planning. The course also examines the problems

and tasks of strategy implementation, the general

manager's function of achieving stated objectives,

and the establishment of new objectives to assure

the continuity of the business organization.

Students prepare a business plan as part of this

course. (Prerequisites: all core courses, MG 508,

and majority of breadth courses) Three credits.

Fl 400
Monetary and Fiscal Policy

This course examines Keynesian, Monetarist, and
Rational Expectations theories of the role of

money in the economy, the study of monetary pol-

icy goals and their implementation, and federal

government fiscal functions and budgets in terms

of equity, efficiency, and stabilization. (Prerequi-

site: QA 400) Three credits.

FI401
Financial Management
This course examines contemporary financial the-

ory as applied to the corporation, giving consider-

ation to the investment decision, financing deci-

sion, and dividend decision in the framework of

efficient international capital markets. Other topics

include the risk-return tradeoff and the theory and
application of options. (Prerequisite: AC 400)

Three credits.

Fl 500
Creating and Managing Shareholder Value

in a Dynamic Business Environment
This course examines business decision-making

with the aim of creating and managing value for

shareholders. Accordingly, students learn how to

lead and manage a business in a competitive

environment. This involves the formulation of cor-

porate objectives and strategies, operational plan-

ning, and integration of various business functions

leading to greater shareholder value. Topics

include investment and strategic financial deci-

sion-making. A business simulation facilitates the

learning process. (Prerequisites: AC 400, Fl 401)

Three credits.

Fl 505
Case Problems in Finance
This course examines and applies the principles

developed in Fl 401 to specific problems, with the

goal of completely integrating the theory and prac-

tice of finance using case studies. (Prerequisite:

Fl 401) Three credits.
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Fl 520
Capital Budgeting
This course examines the decision methods
employed in long-term asset investment and cap-

ital budgeting policy. The course includes a study

of quantitative methods used in the capital bud-

geting process: simulation, mixed integer pro-

gramming, and goal programming. Students use
these techniques and supporting computer soft-

ware to address questions raised in case studies.

(Prerequisite: Fl 401) Three credits.

Fl 525
Working Capital Management
Students examine the theory, practice, and corpo-

rate policy of the management of current assets

and current liabilities. Topics include cash and
marketable securities management, cash budget-

ing, inventory control, accounts receivable man-
agement, and short- and intermediate-term

financing. (Prerequisite: Fl 401) Three credits.

Fl 540
Investment Analysis

This course examines the determinants of valua-

tion for bonds, stocks, options, and futures, stress-

ing the function of efficient capital markets in

developing the risk-return tradeoffs essential to

the valuation process. (Prerequisite: Fl 401 ) Three
credits.

Fl 545
Portfolio Management
Students examine how individuals and firms allo-

cate and finance their resources between risky

and riskless assets to maximize utility, using an

overall model that provides the sense that the

portfolio process is dynamic as well as adaptive.

Topics include portfolio planning, investment

analysis, portfolio selection, portfolio evaluation,

and portfolio revision. (Prerequisite: Fl 540) Three
credits.

Fl 555
International Financial Management
The globalization of international financial markets

presents international investors and multinational

corporations with new challenges regarding

opportunities and risks. This course examines the

international financial environment of investments

and corporate finance, evaluating the alternatives

available to market participants in terms of risk

and benefits. Topics include exchange rate deter-

mination, exchange rate exposure, basic financial

equilibrium relationships, risk management includ-

ing the use of currency options and futures, inter-

national capital budgeting and cost of capital, and
short-term and international trade financing.

(Prerequisite: Fl 401) Three credits.

Fl 560
Global Financial Markets and Institutions

This course examines financial markets in the

context of their function in the economic system.

The material deals with the complexity of the

financial markets and the variety of financial insti-

tutions that have developed, stressing the dynam-
ic nature of the financial world, which is continual-

ly evolving. Three credits.

Fl 565
Derivative Securities and
Financial Risk Management
This course offers in-depth coverage of derivative

securities such as options futures and swaps, cov-

ering traditional as well as more exotic derivatives.

The course includes analysis of the principles that

govern the pricing and the two most important

uses of these securities, hedging and speculation,

and emphasizes the use of derivatives in manag-
ing risk exposure and assessing value at risk.

(Prerequisite: Fl 540) Three credits.

Fl 570
Fixed Income Securities

This course deals extensively with the analysis

and management of fixed income securities,

which constitute almost two-thirds of the market

value of all outstanding securities. The course pro-

vides an analysis of treasury and agency securi-

ties, corporate bonds, international bonds, mort-

gage-backed securities, and related derivatives.

More specifically, this course provides an in-depth

analysis of fixed income investment characteris-

tics, modern valuation, and portfolio strategies.

(Prerequisite: Fl 540) Three credits.

Fl 585
Seminar: Contemporary Topics in Finance
This course presents recent practitioner and aca-

demic literature in various areas of finance, includ-

ing guest speakers where appropriate. Topics vary

each semester to fit the interests of the seminar

participants. (Prerequisite: Fl 401) Three credits.

Fl 595
Research Methods in Finance
This course, open to M.S. in finance students only,

deals extensively with applied research methods
in finance, a highly empirical discipline with practi-

cal relevance in the models and theories used.

The central role of risk distinguishes research

methodology in finance from the methodology

used in other social sciences, necessitating the

creation of new methods of investigation that are

adopted by the finance industry at an astonishing-

ly fast rate. For example, methods of assessing

stationarity and long-run equilibrium, as well as

methods measuring uncertainty, found a home in

the finance area. This course covers traditional
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and new research methods that are directly, and in

most instances, solely applicable to finance prob-

lems. (Prerequisite: Fl 540) Three credits.

Fl 597
Independent Seminar in Finance

This course, which is open to M.S. in finance stu-

dents only, provides participants with the opportu-

nity to explore a financial topic of interest in depth,

immersing students in detailed investigations

requiring substantial research and analysis.

(Prerequisite: Fl 595) Three credits.

IL585
Seminar: Contemporary Topics in

International Business
This course examines recent practitioner and aca-

demic literature in various areas of international

management, incorporating guest speakers
where appropriate. Topics vary each semester to

fit the interests of the seminar participants. Three

credits.

IS 401

Information Communication and
Technology Management
This course examines techniques for determining

the information needs of managers and for

developing the systems, using the appropriate

technology, whereby that information is available

to managers at the time required, in a format

desired, and at a cost that is reasonable. Three
credits.

IS 501

International Information Systems
This course explores the impact of information

technology on globalization of business; environ-

ments of West/East Europe, Pacific Rim, and the

Third World; models and issues; global systems
planning and management; and technology trans-

fer. It includes the history and types of information

systems and their impact on business and
increased competitiveness; technical, economic,
and behavioral issues of global information sys-

tems; multinational challenges and strategies for

international agencies; technical components of

global information systems, cost/benefit analysis

of global systems, and maintenance issues; and
information technology transfer, transborder data
flows, and electronic data interchange. Three
credits.

IS 502
Impact of Computing on Life and Work
Coping with cyberspace in work and life calls for a
new type of "hero" for the information age - one
who is a team player and a visionary, and one who
has information-enablement in theory and applica-

tion. This course focuses on appropriate use of

information technology with special emphasis on
the non-technical aspects of introducing comput-

ing in different environments, game playing, and
virtual reality implications. The course presents

ways to cope with information technology in the

workforce of the next century. The text highlights

work through the ages, technological change,

automation, and progress; humanism, alienation,

privacy, surveillance, and intellectual property;

political correctness and ethical implications of the

use of information technology; emergence of a

new technologically based elite, workforce 2000
issues; corporate decision-making, simulation

concerns, training managers for the next century;

power and information, dealing with complexity

and accountability; and information technology

and personal decision-making styles, personal

productivity, and collaboration. Three credits.

IS 503
Data Mining and Data Warehousing
This course offers an in-depth look at building a

data warehouse and its use in data mining.

Making use of a modern DBMS, the course exam-
ines the areas of analysis, design, and construc-

tion of data warehouses, Star-Schema or

Multidimensional. Students, working in teams,

focus on the phases of building the data ware-

house and explore its contents with data-mining

techniques such as predictive data mining and
knowledge discovery. Three credits.

IS 585
Seminar: Contemporary Topics in

Information Systems
This course draws from current literature on infor-

mation technology. The topics change from

semester to semester depending on student

and/or faculty interest and may include enterprise-

wide computing with networks; modeling and busi-

ness simulation; technology trends for the new
millennium; creative problem-solving using infor-

mation technology; executive information systems
for decision-making; ethics, morals, and other

socioeconomics factors in the use of information

technology; comparative computer languages:

limitations and applications; and groupware and
electronic media in decision-making. Three cred-

its.

MG 400
Organizational Behavior
This course examines micro-level organizational

behavior theories as applied to organizational set-

tings. Topics include motivation, leadership, job

design, interpersonal relations, group dynamics,

communication processes, organizational politics,

career development, and strategies for change at

the individual and group levels. The course uses
an experiential format to provide students with a
simulated practical understanding of these

processes in their respective organizations. Three
credits.
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MG 404
Quality Management and Operations

This introductory course in quality control, for busi-

ness students concerned with the connection

between management philosophy and the notion

of continuous improvement, takes a process-ori-

ented approach that emphasizes the work of

Deming and Shewhart to develop the distinction

between a stable process and an unstable

process. Removing, one-by-one, special causes
of trouble detected by simple statistical methods
results in a stable process - a concept that

requires management recognition. (Prerequisite:

QA 401) Three credits.

MG 500
Corporate Culture and Diversity Management
Students explore the impact of corporate culture

on the management of diversity. They develop an

increased appreciation for the ways in which valu-

ing differences in the workplace can enhance per-

sonal development and organizational effective-

ness. To accomplish this, students explore diversi-

ty as a central strategic issue, their own operative

diversity framework, the relationship between
diversity and management effectiveness, and
strategies for valuing diversity. The class address-

es specific dimensions of diversity and the knowl-

edge and skills students must develop to effec-

tively work with others who are different from

them. Three credits.

MG 503
Human Resource Strategies

This course conceptualizes "human resource

strategies" in the broadest sense. A required com-
ponent in the MBA curriculum for all students, this

course helps students become better managers of

people - better bosses, better leaders, better

motivators, and more effective employer agents.

Toward these ends, the course familiarizes stu-

dents with the basics and best practices in sever-

al functional areas of employee management
such as staffing, performance evaluation, training

and development, compensation, work design,

and labor relations; their nexus to organizational

performance; and their interconnections. More-

over, on the micro level, it encourages students to

develop and refine strategies that will strengthen

their personal model of employee management.
Three credits.

MG 504
Leadership
Are great leaders born or made? This course

explores the art and science of leadership and
interpersonal influence. Theories of leadership,

empowerment, and delegation are reviewed to

determine what makes an effective leader.

Students participate in a variety of experiential

exercises and participate in a team-building

"Leadership Challenge" experience. (Prerequi-

sites: MG 400, MG 503) Three credits.

MG 505
Performance Appraisal and
Compensation Systems
This course builds on the foundational evaluation

and reward concepts covered in MG 503.

Students explore in some depth the interface of

organizational performance management and
compensation systems. Topics may include 360-

feedback programs, behaviorally anchored rating

scales, ESOPs, profit sharing, gain sharing, and
the strategic use of employee benefits.

(Prerequisite: MG 503) Three credits.

MG 507
Negotiations and Dispute Resolution
This course includes extensive discussion of prin-

ciples of negotiation and dispute resolution. A
major project involves dispute resolutions such as
workplace grievance, loan workouts, or contractu-

al disputes. Three credits.

MG 508
Strategic Management of Technology
and Innovation

Taken as the first course in a sequence with

BU 584, this course covers competitive analysis in

various market structures, technology develop-

ment, new product development, uncertainty and
risk responses, technology transfer, technology

management and selection, and other topics rele-

vant to the economic value of the firm. (Prerequi-

site: MG 404) Three credits.

MG 510
Law and Human Resource Management
This course examines law and public policy issues

regarding employee rights and obligations, includ-

ing employment discrimination, OSHA, pension

and benefit issues, minimum wage, and workers'

compensation and employment benefits. This

course also covers methods of alternative dispute

resolution including mediation, arbitration, and
negotiation in a human resource context. Three

credits.

MG 550
International Human Resource Management
This course recognizes the complexities of man-
aging human resources in the global village. It

deals with topics such as work force diversity

issues centered on entering new global markets:

international training issues: legal and regulatory

issues; and retention, workforce mobility, compen-
sation, and other issues. Three credits.
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MG 560
Entrepreneurship

This course covers entrepreneurship and small

business management, focusing on the develop

ment of entrepreneurial start-up ventures from the

point of view of the founding entrepreneur Topics

include the characteristics and skills of successful

entrepreneurs, the stages of growth of entrepre-

neurial businesses, the crises of management in

start-up ventures, and issues confronting family

and small-business management. Students cre-

ate their own start-up business plan in conjunction

with faculty as the primary course requirement.

Three credits.

MG 570
Labor Relations

This course acquaints students with the dynamics
of labor-management relations and makes stu-

dents better negotiators and managers of work-

place conflict. The course examines the process-

es of bargaining and dispute resolution, primarily

in the context of the unionized environment, using

case studies, law cases, and experiential exer-

cises to explore issues such as negotiations strat-

egy, mediation, and arbitration. It also examines
successful models of cooperative relations

between management and labor. Three credits.

MG 580
Cross-Cultural Management
This course develops a framework for distinguish-

ing the various stages of cross-national coopera-

tive relationships that have distinct characteristics

and call for different modes of behavior. The
stages of this framework include identifying a
cross-cultural win-win strategy; translating the

strategy into viable action plans; executing the

strategy and making cross-cultural collaboration

happen; and assuring that emerging synergistic

organizations become self-initiating entities. The
course also identifies and discusses the neces-

sary managerial skills for the support of each of

these stages. Three credits.

MG 585
Seminar: Contemporary Topics in

Management
This course examines recent practitioner and aca-

demic literature in various areas of human
resource management, incorporating guest
speakers as appropriate. Topics vary each semes-
ter to fit the interests of the seminar participants.

Three credits.

MK401
Marketing Management
This course examines analytical and managerial
techniques applied to the marketing function, with

an emphasis on the development of a conceptual
framework necessary to plan, organize, direct,

and control the product; and strategies for promo-

tion, distribution, and pricing of the firm. The
course also considers the relationship of market-

ing to other units within the firm. Three credits.

MK 500
Creating, Managing, and Measuring
Customer Value

The course covers several of the related but inde-

pendent concepts that have recently emerged
under the umbrella of "customer value." Topics

include the nature of the costs and benefits asso-

ciated with the notion of customer value; and the

associated concepts of customer satisfaction,

customer loyalty, and customer relationship build

ing. The course rests on the philosophy that satis-

fying customer needs is the best way to meet a

firm's organizational goals in the long term. The
course also presents its concepts in terms of

adding value to global campaigns for products and
services. (Prerequisites: All core courses) Three
credits.

MK510
Customer Behavior
This course offers an interdisciplinary approach to

understanding the behavior of consumers in the

marketplace, covering concepts from the fields of

economics, psychology, social psychology, sociol-

ogy, and psychoanalysis. Topics include motiva-

tion, perception, attitudes, consumer search, and
post-transactional behavior. (Prerequisite: MK 401

or permission of instructor) Three credits.

MK520
Marketing Research
This course provides an overview of the risks

associated with marketing decisions and empha-
sizes developing skills for conducting basic mar-

ket research. Topics include problem formulation,

research design, data collection instruments,

sampling and field operations, validity, data analy-

sis, and presentation of results. (Prerequisite: MK
401 or permission of instructor) Three credits.

MK535
Building Brand Equity

This course focuses on the theory and conceptual

tools used to develop and implement product

and services branding strategies, as means for

insuring brand awareness, acceptance, and
success, or "equity," in the marketplace. The
course highlights the importance and impact of

the brand in the marketplace; identifies various

decisions involved in creating successful brands:

provides an overview of different means for

measuring brand effectiveness; and explores the

existence of customer-brand relationships. The
course incorporates three general modules:
Module 1 - Identifying/Developing Brand Equity;

Module 2 - Measuring Brand Equity; and
Module 3 - Managing Brand Equity. (Prerequisite:

MK 401 or permission of instructor) Three credits.
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MK 540
Advertising Management
This course provides a comprehensive overview

of advertising and promotional processes, and
develops strategies facilitating managerial deci-

sions in the areas of advertising, public relations,

sales promotion, and direct marketing. Accord-

ingly, this course analyzes the importance and
influence of advertising in the changing market-

place; provides students with an integrated

approach for analyzing marketing communication
opportunities; develops the capability for design-

ing, implementing, and evaluating advertising

campaigns; and promotes an understanding of the

different methods of measuring advertising effec-

tiveness. (Prerequisite: MK 401 or permission of

instructor) Three credits.

MK 550
Global Marketing

This course investigates the role of marketing and
marketing management in different environments.

It focuses on the distinction between the various

marketing activities in a domestic setting versus

the impact of the cultural, political, and geograph-

ic issues faced in different countries and regions

of the world. (Prerequisite: MK 401 or permission

of instructor) Three credits.

MK 560
Business-to-Business Marketing in

the Internet Economy
This course develops an applied understanding of

the principles of business-to-business marketing,

which focuses on organizational customers who
buy for production purposes rather than individu-

als who buy for personal consumption. The tech-

no-economic purchase motivations of organiza-

tional customers require appropriate adaptation of

product, distribution, promotion, and pricing strate-

gies. The course examines the strategic and oper-

ational implications of organizational buyer behav-

ior and other special characteristics of business-

to-business products and services that influence

their marketing strategy. The course incorporates

the vital and specific role of the Internet as an inte-

gral and indispensable instrument of every func-

tion and activity in business-to-business marketing

operations in all subjects. (Prerequisite: MK 401 or

permission of instructor) Three credits.

MK 570
Internet Marketing
The move to an Internet-based society is among
the changes expected to have a significant impact

on the way that business is, and will be, conduct-

ed. This course pays particular attention to

the impact of Internet technology on marketing

strategy and practices, and discusses Internet

technology and e-business in the context of

established marketing concepts such as promo-
tion, distribution/logistics, pricing, retailing, mar-

keting research, customer behavior, and other

product/service decisions from a practical and
academic perspective. Students develop an in-

depth understanding of the marketing implications

of this promising business management develop-

ment. (Prerequisite: MK 401 or permission of

instructor) Three credits.

MK 585
Seminar: Contemporary Topics in Marketing
This course examines recent practitioner and aca-

demic literature in various areas of marketing,

incorporating guest speakers as appropriate.

Topics vary each semester to fit the interests of

the seminar participants. (Prerequisite: MK 401 or

permission of instructor) Three credits.

QA400
Managerial and Mathematical Economics
This course focuses on the economic concepts of

equilibrium and optimization. The first half of the

course covers the economy-wide or macroeco-
nomic equilibrium and its determinants, dis-

cussing the role played by the fiscal branch of

government and the Federal Reserve. The sec-

ond half of the course covers optimization at the

microeconomic level, examining consumer and
firm behavior before drawing connections

between the macroeconomic and microeconomic

aspects of the course. Throughout the course,

mathematical economic methods provide the

expository process for the topics presented and
discussed. Three credits.

QA401
Data Analysis and Modeling
This course examines graphical and exploratory

methods of data analysis, presenting the proper-

ties of several distributions (binomial, normal, etc.)

to provide a foundation for useful statistical meth-

ods. The course examines various statistical

methods (including hypothesis testing, analysis of

variance, and linear regression) for the purposes

of prediction and inference, highlighting regres-

sion modeling, which makes up the latter part of

the course. Statistical reasoning and methodology

provide the tools to attain quantitative reasoning.

a crucial asset in everyday business. Two credits.

TX 501

Federal Income Taxation of Individuals

Designed to introduce students to fundamental

income tax concepts through explanation of the

federal income tax calculation and tax policy,

this course covers individual and entity taxation,

gross income and deductions, tax accounting,

alternative minimum tax, and taxation procedure.

Students take TX 501 L concurrently with this

course. Three credits.
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TX 501

L

Federal Tax Research Methodology Lab
This lab introduces students to the major sources

of tax law and the basic research materials and
methods used by professionals in resolving tax

issues. Students take this lab concurrently with

TX 501. One credit.

TX502
Taxation of Property Transactions
This course covers the taxation of property acqui-

sitions and dispositions. Topics include the distinc-

tion between capital and ordinary asset taxation,

and non-taxable and deferred tax transactions

such as like-kind exchanges, real estate sales,

related party losses, and wash sales. (Prerequi-

sites: TX 501, TX 501 L) Three credits.

TX510
Corporate and Shareholder Taxation
This course covers the basics of creating a corpo-

ration and the taxation of its operations in the ordi-

nary course of business. Topics include compari-

son of business forms for tax purposes; formation

of corporations; distributions to shareholders; net

operating losses; consolidated returns; penalty

taxes such as accumulated earnings, alternative

minimum tax, personal holding companies; and an
introduction to multistate taxation. (Prerequisites:

TX 501 , TX 501 L, TX 502) Three credits.

TX 512
Advanced Corporate Taxation

This course covers liquidations, corporate reor-

ganizations, mergers and acquisitions, personal

holding companies, accumulated earnings, and
international tax issues. (Prerequisite: TX 510)

Three credits.

TX 520
Estate and Gift Taxation

This course covers the complete realm of the uni-

fied estate and gift tax section of the Internal

Revenue Code. (Prerequisite: TX 501) Three

credits.

TX 522
Taxation of Flow-Through Entities,

Shareholders, and Beneficiaries

This course covers the income taxation of estates

and trusts, S corporations, and partnerships.

(Prerequisite: TX 502) Three credits.

TX535
Taxation for Management Decision-Making

This course develops in managers an awareness
and appreciation of tax issues and their implica-

tions in decision-making in the business

environment. The course focuses on gross

income concepts, taxable entities, the tax pro-

cess, compensation planning, and other issues

that may affect the manager in planning. This

course is not part of the taxation specialization

and requires no accounting or tax background.

Three credits.

TX550
Business Tax Planning

This course integrates topical areas of current tax

planning that involve domestic and foreign corpo-

rate issues, using case methodology. It explores

such issues as compensation planning, initial pub-

lic offerings, sales and acquisitions, and other

forms of divestitures. (Prerequisites: TX 510,

TX 512) Three credits.

TX560
Family Tax Planning
This course integrates current topical areas that

involve estate and financial planning techniques,

using case methodology. It explores such issues

as life insurance, retirement, estate freezes,

preferred stock recapitalizations, issues of

closely held businesses, and divorce. (Prerequi-

sites: TX 520, TX 522) Three credits.
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ADMISSION CRITERIA
AND PROCEDURE

The applicant should submit items 1, 2, 3, and 7

directly to the Office of Graduate and Continuing

Studies Admission and arrange for items 4

through 6 to be submitted thereto.

Master of Business Administration

and Master of Science in Finance

Degrees
Admission policies are the same for the MBA and
the M.S. in finance programs. Students who hold

a bachelor's degree in any field from a regionally

accredited college or university (or the internation-

al equivalent) and who have demonstrated their

ability or potential to do high-quality academic
work are encouraged to apply.

Consistent with the requirements of AACSB
International, the criteria for admission to either

program is an appropriate undergraduate grade

point average and an appropriate score on the

Graduate Management Admission Test.

Generally, the School admits graduate students

who meet the minimum criteria of a formula score

of 1100. The formula score is arrived at by multi-

plying an applicant's grade point average by 200
and adding that product to his or her GMAT score.

In most cases, this requires an undergraduate
GPA of at least 3.00 accompanied by a GMAT
score of at least 500.

In addition, the admission process requires com-
plete, official transcripts of all undergraduate work,

two recommendations, and a self-evaluation of

work experience. A committee on graduate admis-

sions reviews the applications and selects those

who will be accepted to the program.

The following items must be on file before an
applicant may be considered for admission:

1

)

A completed Application for Admission form

2) A $55 application fee payable to Fairfield

University

3) A statement of self-evaluation of work experi-

ence and career objectives

4) An official copy of transcripts of previous col-

lege or university work

5) Completed recommendation forms from two

references; one recommendation from a facul-

ty member and one from a present or former

employer is preferred

6) A score for the Graduate Management
Admission Test

7) Proof of immunization against measles and
rubella (for students born after Dec. 31, 1956)
in compliance with Connecticut regulations

MBA in Public Accounting
Fairfield University undergraduate accounting stu-

dents who wish to pursue the MBA in public

accounting must apply in the spring of their junior

year. Applicants must meet the criteria listed

below. However, as part of the admission process,

the School of Business will arrange interviews with

public accounting firms who may elect, on a case-

by-case basis, to serve as an applicant's

practicum sponsor.

Non-Fairfield undergraduates may apply for this

fifth-year MBA by meeting the following criteria:

1) Good standing in a bachelor of science in

accounting program

2) A minimum formula score of 1100; the formula

score is arrived at by multiplying an applicant's

grade point average by 200 and adding that

product to his or her GMAT score. In most
cases this requires an undergraduate GPA of

at least 3.00 accompanied by a GMAT score of

at least 500.

3) Sponsorship by a public accounting firm for the

practicum component of the program

4) A completed Statement of Certification form

from the applicant's accounting department
faculty

5) A completed recommendation form from a fac-

ulty member (non-accounting) or former

employer

6) A statement of self-evaluation

Certain core courses may be waived, or equiva-

lent courses taken as part of the applicant's under-

graduate curriculum may be substituted for core

courses. Waiver or substitution is at the discretion

of the director of graduate accounting academic
programs.

In addition to the admission criteria listed above,

the following items must be on file with the

School's Graduate Admission Committee before

an applicant may be considered for admission:

1

)

A completed Application for Admission form

2) A $55 application fee payable to Fairfield

University

3) An official copy of transcripts of previous col-

lege or university work

4) Proof of immunization against measles and
rubella (for students born after Dec. 31, 1956)

in compliance with Connecticut regulations.
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MBA and Bachelor of Science

Five-Year Undergraduate and
Graduate Program
1) A minimum formula score of 1100; the formula

score is arrived at by multiplying an applicant's

grade point average by 200 and adding that

product to his or her GMAT score. In most
cases this requires an undergraduate GPA of

at least 3.00 accompanied by a GMAT score of

at least 500.

2) Satisfactory completion of prerequisite core

preparation courses in calculus; statistics;

accounting I and II; business decision making;

creating a competitive environment; informa-

tion systems; global, legal, social, and ethical

environments of business; business ethics;

macroeconomics; and microeconomics with at

least a 3.00 grade point average. Grades in

each of the aforementioned courses may not

be lower than 2.67 or B-. These core courses

may be waived, or analogous courses deemed
appropriate by the associate dean of graduate

programs or the assistant director of graduate

programs may be substituted. Students in this

program are not permitted to waive BU 584
Global Competitive Strategy. All participants in

this program are expected to complete at least

12 courses or 36 credits at the graduate level,

of which two courses or six credits are trans-

ferable toward completion of the undergradu-

ate degree.

3) Four graduate courses or up to 12 graduate
credits may be taken during the fourth aca-

demic year (September to graduation) of study,

and two graduate courses or six graduate
credits may be double-counted toward com-
pletion of the undergraduate business major,

business minor, business core, or free elective

requirements.

4) Formal admission to the program occurs after

the student's junior year and upon satisfactory

completion of all prerequisite core preparation

courses and admission requirements as stipu-

lated in items 1 , 2, and 3, above, and all other

admission requirements stipulated for the MBA
program. Admission to the combined
B.S./MBA requires the payment of additional

tuition and fees as indicated in the School of

Business graduate catalog.

5) Every student in the program must maintain at

least a 3.00 grade point in all courses.
Students who receive two course grades of

2.67 or lower in their graduate or undergradu-
ate courses, following admission to the com-
bined five-year program, will be excluded from
the MBA program.

6) At least one course in the undergraduate cur-

riculum must be an internship that is complet-
ed by the end of the fourth year of study.

Certificate Program for

Advanced Study in:

Accounting

Finance

Human Resource Management
Information Systems and
Operations Management

International Business

Marketing

Taxation

Students who hold a master's degree, who have
professional experience, and who have demon-
strated their ability to do high-quality academic
work are encouraged to apply.

The following items must be on file with the

School's Graduate Admission Committee before

an applicant may be considered for admission:

1

)

A completed Application for Admission form

2) A $55 application fee payable to Fairfield

University

3) A recent resume

4) An official copy of transcripts of previous

undergraduate and graduate work

5) Proof of immunization against measles and
rubella (for students born after Dec. 31, 1956)
in compliance with Connecticut regulations

The applicant should submit items 1, 2, 3, and 5

directly to the Office of Graduate and Continuing

Studies Admission and arrange for item 4 to be
submitted thereto.

International Students
International students must provide a certificate

of finances (evidence of adequate financial

resources in U.S. dollars) and should apply well in

advance of the beginning of the term in which they

intend to begin graduate studies. The applicant

must submit certified English translations and a
course-by-course evaluation of all academic
records. All international students whose native

language is not English must demonstrate profi-

ciency in the English language. A minimum
TOEFL composite score of 550 for the paper test

or 213 for the computer-based test is required for

admission to the graduate program. Information

about TOEFL may be obtained from any U.S.

embassy or information office or from Educational

Testing Service. TOEFL may be waived for those

international students who have earned an under-

graduate or graduate degree from a regionally

accredited U.S. college or university.
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Students with Disabilities
Fairfield University is committed to providing qual-

ified students with disabilities with an equal oppor-

tunity to access the benefits, rights, and privileges

of its services, programs, and activities in an

accessible setting. Furthermore, in compliance

with Section 504 of the Rehabilitation Act, the

Americans with Disabilities Act, and Connecticut

laws, the University provides reasonable accom-
modations to qualified students to reduce the

impact of disabilities on academic functioning or

upon other major life activities. It is important to

note that the University will not alter the essential

elements of its courses or programs.

If a student with a disability would like to be con-

sidered for accommodations, he or she must

make this request in writing and send the support-

ing documentation to the assistant director of stu-

dent support services. This should be done prior

to the start of the academic semester and is strict-

ly voluntary. However, if a student with a disability

chooses not to self-identify and provide the nec-

essary documentation, accommodations need not

be provided. All information concerning disabilities

is confidential and will only be shared with a stu-

dent's permission. Fairfield University uses the

guidelines suggested by CT AHEAD to determine

disabilities and reasonable accommodations.

Send letters requesting accommodations to:

David Ryan-Soderlund, assistant director of stu-

dent support services, Fairfield University, 1073

North Benson Road, Fairfield, CT 06824-5195

The GMAT Exam
The Graduate Management Admission Test,

offered by Educational Testing Service

(Box 966-R, Princeton, NJ 08541;
www.gmat.org), is a test of aptitude rather

than a test of business knowledge per se.

The test, offered throughout the year at local

computer labs, examines two areas: verbal

and quantitative. A score is earned in each
area and the scores are added together for a

total GMAT score that ranges between 200
and 800. The actual required score for admis-

sion of an individual candidate into the pro-

gram depends upon the cumulative grade

point average earned in undergraduate work

and an assessment of all parts of the candi-

date's application dossier.
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TUITION, FEES,
AND FINANCIAL AID

Tuition and Fees

Part-Time Students
A part-time graduate student enrolls for fewer than

nine credit hours in graduate level courses per

semester. The schedule of tuition and fees for

part-time students is:

Application for matriculation

(not refundable) $55

Registration per semester $25

Part-time student

Tuition per credit hour $540

Change of course $10

Computer lab fee $45

Promissory note fee $25

Commencement fee

(required of all degree recipients) . . .$150

Transcript $4

Returned check fee $30

Full-Time Students
A full-time graduate student enrolls for at least

nine and not more than 15 credit hours in gradu-

ate level courses per semester. The schedule of

tuition and fees for full-time students is:

Application for matriculation

(not refundable) $55

Registration per semester $25

Full-time student

Tuition per semester $10,125

Change of course $10

Computer lab fee $45

Promissory note fee $25

Commencement fee

(required of all degree recipients) . . .$150

Transcript $4

Returned check fee $30

The University's Trustees reserve the right to

change tuition rates and the fee schedule and to

make additional changes whenever they believe it

necessary.

Full payment of tuition and fees, and authorization

for billing a company must accompany registra-

tion. Payments may be made in the form of cash
(in person only), check, money order, MasterCard,

VISA, or American Express. All checks are

payable to Fairfield University.

Degrees will not be conferred and transcripts will

not be issued until students have met all financial

obligations to the University.

Deferred Payment
During the fall and spring semesters, eligible stu-

dents may defer payment on tuition as follows:

1

.

For students taking fewer than six credits: At

registration, the student pays one-half of the

total tuition due plus all fees and signs a prom-
issory note for the remaining tuition balance.

The promissory note payment due date varies

according to each semester.

2. For students taking six credits or more: At reg-

istration, the student pays one-fourth of the

total tuition due plus all fees and signs a prom-
issory note to pay the remaining balance in

three consecutive monthly installments. The
promissory note payment due dates vary

according to the semester.

Failure to honor the terms of the promissory note

will prevent future deferred payments and affect

future registrations.

Apply Online

Applicants are invited to apply online at

https://apply.embark.com/MBAEdge/Fairfield

/MBA/51. Once you submit your application,

we will process and review it with precisely

the same care and consideration as applica-

tions submitted through U.S. mail.
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Reimbursement by Employer

Many corporations pay their employees' tuition.

Students should check with their employers.

If they are eligible for company reimbursement,

students must submit, at in-person registration, a

letter on company letterhead acknowledging
approval of the course registration and explaining

the terms of payment. The terms of this letter,

upon approval of the Bursar, will be accepted as a

reason for deferring that portion of tuition covered

by the reimbursement. Even if covered by reim-

bursement, all fees (registration, processing, lab,

or material) are payable at the time of registration.

Students will be required to sign a promissory

note, which requires a $25 processing fee,

acknowledging that any outstanding balance must

be paid in full prior to registration for future semes-
ters. A guarantee that payment will be made must

be secured at the time of registration with a

MasterCard, VISA, or American Express credit

card. If the company offers less than 100-percent

unconditional reimbursement, the student must
pay the difference at the time of registration and
sign a promissory note for the balance. Letters

can only be accepted on a per-semester basis.

Failure to pay before the next registration period

will prevent future deferred payments and affect

future registrations.

Refund of Tuition

All requests for tuition refunds must be submitted

to the appropriate dean's office immediately after

withdrawal from class. Fees are not refundable.

The request must be in writing and all refunds will

be made based on the date notice is received or,

if mailed, on the postmarked date according to the

following schedule. Refunds of tuition charged on

a MasterCard, VISA, or American Express must

be applied as a credit to your charge card

account. Refunds take two to three weeks to

process.

Refund

Before first scheduled class 100 percent

Before second scheduled class . . 90 percent

Before third scheduled class .... 80 percent

Before fourth scheduled class ... 60 percent

Before fifth scheduled class 40 percent

Before sixth scheduled class .... 20 percent

After sixth scheduled class No refund

Financial Aid

Federal Stafford Loans
Under this program, graduate students may apply

for up to $18,500 per academic year, depending
on their educational costs. Students demonstrat-

ing need (based on federal guidelines) may
receive up to $8,500 of their annual Stafford Loan
on a subsidized basis. Any amount of the first

$8,500 for which the student has not demonstrat-

ed need (as well as the remaining $10,000 should

they borrow the maximum loan), would be bor-

rowed on an unsubsidized basis.

When a loan is subsidized, the federal govern-

ment pays the interest for the borrower as long as

he or she remains enrolled on at least a half-time

basis and for a six-month grace period following

graduation or withdrawal. When a loan is unsubsi-

dized, the student is responsible for the interest

and may pay the interest on a monthly basis or opt

to have the interest capitalized and added to the

principal.

How to Apply
Students must complete the Free Application for

Federal Student Aid and submit it to the federal

aid processing center. The Title IV code for

Fairfield University is 001385.

Students borrowing for the first time at Fairfield

University must obtain a Federal Master

Promissory Note from the lender of their choice or

the Fairfield University Office of Financial Aid. The
completed MPN must be sent to the Office of

Financial Aid for processing. Students who previ-

ously submitted an MPN to the University need to

contact the Office of Financial Aid for an award let-

ter, indicate acceptance of the loan, and return a

signed copy of the award letter to the financial aid

office. The Federal Stafford Loan will be
processed and disbursed according to lender pro-

visions.

Approved loans will be disbursed in two install-

ments. Students borrowing from Sallie Mae
lenders will have their funds electronically dis-

bursed to their University accounts. Students who
borrow from other lenders will need to sign their

loan checks in the Bursar's Office before the funds

can be applied to their accounts. Receipt of finan-

cial aid requires full matriculation in a degree pro-

gram.
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Sallie Mae Signature Student

Loan Program
These loans help graduate and professional stu-

dents pay the cost of attending the University.

Repayment begins approximately six months after

you leave school with interest rates ranging from

Prime - 0.5 percent to Prime + 2.0 percent depend-
ing on credit worthiness and having/not having a

co-borrower. Students may borrow from $500 to

the cost of attendance less financial aid. For infor-

mation contact Signature Customer Service at

(800) 695-3317 orwww.salliemae.com/signature.

Tax Deductions
Treasury regulation (1.162.5) permits an income
tax deduction for educational expenses (registra-

tion fees and the cost of travel, meals, and
lodging) undertaken to maintain or improve skills

required in one's employment or other trade or

business; or meet express requirements of an
employer or a law imposed as a condition to reten-

tion of employment, job status, or rate of compen-
sation.

Veterans
Veterans may apply educational benefits to

degree studies pursued at Fairfield University.

Veterans should submit their file numbers at the

time of registration. The University Registrar's

Office will complete and submit the certification

form.

Academic Policies and General Regulations

ACADEMIC POLICIES
AND GENERAL
REGULATIONS

Student Programs of Study

All programs of study must be planned with an
advisor. In granting approval, the advisor will con-

sider the student's previous academic record and
whether or not the prerequisites set forth for the

specific program have been met. Should a student

wish to change his or her track or concentration,

this request must be made in writing and
approved by the advisor and the dean.

University Course Numbering
System

Undergraduate
01-99

100-199

200-299

300-399

Graduate
400-499

500-599

Introductory courses

Intermediate courses without

prerequisites

Intermediate courses with

prerequisites

Advanced courses, normally

limited to juniors and seniors,

and open to graduate students

with permission

Graduate courses, open to

undergraduate students with

permission

Graduate courses

Academic Freedom
Fairfield University endorses full academic free-

dom as an essential prerequisite to our quest for

truth and its free exposition. We encourage stu-

dents and faculty to engage in free discussion and
inquiry. In addition, we recognize that academic
freedom carries with it correlative academic
responsibilities. Thus, in our pursuit of excellence

and truth, we must also hold to standards of intel-

lectual honesty and objectivity.

Academic Honesty

Fairfield University's primary purpose is the pur-

suit of academic excellence. Teaching and learn-

ing must be based on mutual trust and respect.

This is possible only in an atmosphere where dis-

covery and communication of knowledge are
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marked by scrupulous, unqualified honesty and
integrity. Such integrity is fundamental to, and an

inherent part of, a Jesuit education. Any violation

of academic integrity wounds the entire communi-
ty and undermines the trust upon which the dis-

covery and communication of knowledge depends.

All members of the Fairfield University community
share responsibility for establishing and maintain-

ing appropriate standards of academic honesty

and integrity. As such, faculty members have an
obligation to set high standards of honesty and
integrity through personal example and the learn-

ing communities they create. It is further expected

that students will follow these standards and
encourage others to do so.

Normal Academic Progress

Academic Load
A full-time student will carry nine or more credits

during the fall or spring semester. Twelve credits is

the normal maximum load permitted. During sum-
mer sessions, full-time students are permitted to

carry a maximum load of nine credits. Students

who work full-time or attend another school may
not be full-time students. Such individuals are

ordinarily limited to six credits during the fall or

spring semesters and six credits during the sum-
mer sessions.

Academic Standards, Maintenance
Students are required to maintain satisfactory

academic standards of scholastic performance.

Candidates for a master's degree or certificate

must maintain a 3.00 grade point average.

Auditing

A student who wishes to audit a graduate course

may do so only in consultation with the course

instructor. A Permission to Audit form, available at

the dean's office, must be completed and present-

ed at registration during the regular registration

period. No record of class attendance, participa-

tion, or grades will be kept. The tuition for auditing

is one-half of the credit tuition, except for those

hands-on courses involving the use of a computer
workstation. In this case, the audit tuition is the

same as the credit tuition. Conversion from audit

to credit status will be permitted only before the

third class and with the permission of the course

instructor.

Time to Complete Degree
Students are expected to complete all require-

ments for the MBA and M.S. programs within five

years after beginning their course work. Students
completing certificate programs must fulfill their

requirements within three years of beginning

course work. Each student is expected to make
some annual progress toward the degree or cer-

tificate to remain in good standing.

A student who elects to take a leave of absence
must submit a request, in writing, to the dean.

Applications for and Awarding of Degrees
All students must file an application for the mas-
ter's degree and the certificate of advanced study

in the dean's office by the published deadline.

Graduate students must successfully complete all

requirements for the degree in order to participate

in commencement exercises. Refer to the calen-

dar for the degree application deadline.

Graduation and Commencement
Diplomas are awarded in January, May, and
August (see calendar for application deadlines).

Students who have been awarded diplomas in the

previous August and January, and those who have
completed all degree requirements for May grad-

uation, are invited to participate in the May com-
mencement ceremony. However, graduate stu-

dents must successfully complete all require-

ments for the degree in order to participate in

commencement.

Grading System

Grades; Academic Average
The work of each student is graded on the follow-

ing basis:

A Excellent

B Good
C Fair

F Failed

1 Incomplete

P Pass
W Withdrew without penalty

The symbol + suffixed to the grades of B and C
indicates the upper ranges covered by those

grades. The symbol - suffixed to the grades A. B,

and C indicates the lower ranges covered by

those grades.

The grade of incomplete is given at the discretion

of individual professors. All coursework must be
completed within 30 days after the last class in the

course for which a student has received an incom-

plete grade, after which the I becomes an F. Pass

or Fail grades are used in a limited number of

courses.

No change of grade will be processed after a stu-

dent has graduated. Any request for the change of

an earned letter grade is at the discretion of the

original teacher of the course and must be recom-

mended in writing to the dean by the professor of

record within one calendar year of the final class

of the course or before graduation, whichever

comes first.
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A student may request an extension of the one-

year deadline from the dean of their school if he or

she can provide documentation that extenuating

circumstances warrant an extension of the one-

year deadline. Such an extension may be
approved only if the professor of record agrees to

the extension and an explicit date is stipulated by

which the additional work must be submitted.

A change of an incomplete grade follows the

established policy.

A student who elects to withdraw from a course

must obtain written approval from the dean.

Refunds will not be granted without written notice.

The amount of tuition refund will be based upon
the date the notice is received. Fees are not

refundable unless a course is canceled.

Each grade has a numerical value as follows:

A 4.00

A- 3.67

B+ 3.33

B 3.00

B- 2.67

C+ 2.33

C 2.00

C- 1.67

F 0.00

Multiplying a grade's numerical value by the cred-

it value of a course produces the number of qual-

ity points earned by a student. The student's

grade point average is computed by dividing the

number of quality points earned by the total num-
ber of credits completed, including failed courses.

The average is rounded to the nearest second
decimal place.

Incomplete
An incomplete grade is issued in the rare case
when, due to an emergency, a student makes
arrangements - in advance and with the profes-

sor's and the dean's permission - to complete
some of the course requirements after the semes-
ter ends. All course work must be completed with-

in 30 days of the end of the term. Any I still out-

standing after the 30-day extension will become
an F and the student will be excluded from the

program.

Transfer of Credit and Waivers
Transfer of credit from another approved institu-

tion of higher learning will be allowed if it is gradu-
ate work done after the completion of a bachelor's

program and completed prior to entering Fairfield

University.

No more than six credits may be transferred, and
they must be appropriate to the student's present
program. An official transcript of the work done

must be received before a decision will be made
on approving the transfer.

No transfer of credit will be considered until 12

semester hours of the student's program have
been completed at Fairfield University. Although

no credits for C courses may transfer toward a

degree, courses in which C grades were earned
may, at the discretion of the dean, be used for

waiving core courses.

Scholastic Honors

Beta Gamma Sigma - The Honor Society for

AACSB-Accredited Business Programs
Beta Gamma Sigma is an international honor soci-

ety recognizing the outstanding academic
achievements of students enrolled in collegiate

business programs accredited by The AACSB
International - The Association to Advance
Collegiate Schools of Business. With more than

440,000 members worldwide, the Society's mem-
bership comprises the brightest and best of the

world's business leaders. At Fairfield University,

the top five percent of juniors, top ten percent of

seniors, and top twenty percent of graduate stu-

dents are eligible for membership. Each spring, an

induction ceremony is held at the Charles F. Dolan

School of Business to welcome new members into

the Society.

Beta Gamma Sigma membership provides recog-

nition for a lifetime. With alumni chapters in major

metropolitan areas across the United States and
the BetaLink on-line membership community,
those recognized for their academic achieve-

ments at Fairfield University can continue an
active relationship with Beta Gamma Sigma long

after graduation. This lifelong commitment to its

members' academic and professional success is

defined in the Society's mission: To encourage
and honor academic achievement in the study of

business and personal and professional excel-

lence in the practice of business.

Transcripts

Graduate transcript requests should be made in

writing to the University Registrar's Office in

Canisius Hall. There is a $4 fee for each copy
(faxed transcripts are $6). Students should include

the program and dates that they attended in their

requests. In accordance with the general practices

of colleges and universities, official transcripts

with the University seal are sent directly by the

University. Requests should be made one week in

advance of the date they are needed. Requests
are not processed during examination and regis-

tration periods.
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Student Records

Under the Family Educational Rights and Privacy

Act passed by Congress in 1974, legitimate

access to student records has been defined. A stu-

dent at Fairfield University, who has not waived
that right, may see any records that directly pertain

to the student. Excluded by statute from inspection

is the parents' confidential statement given to the

financial aid office and medical records supplied by

a physician.

A listing of records maintained, their location, and
the means of reviewing them is available in the

dean's office. Information contained in student files

is available to others using the guidelines below:

1. Confirmation of directory information is avail-

able to recognized organizations and agencies.

Such information includes name, date of birth,

dates of attendance, address.

2. Copies of transcripts will be provided to anyone
upon written request of the student. Cost of

providing such information must be assumed
by the student.

3. All other information, excluding medical

records, is available to staff members of the

University on a need-to-know basis; prior to the

release of additional information, a staff mem-
ber must prove his or her need to know infor-

mation to the office responsible for maintaining

the records.

Disruption of Academic Progress

Academic Probation/Dismissal

A student whose overall grade point average falls

below 3.00 in any semester is placed on probation

for the following semester. If the overall grade

point average is again below 3.00 at the end of that

semester, the student may be dropped from the

School. Any student who receives two course

grades below 2.67 or B- will be excluded from the

program.

Withdrawal
Students who wish to withdraw from a single

course, all courses, or the School, must submit a

written statement of their intention to the appropri-

ate dean for approval. Failure to attend class or

merely giving notice to an instructor does not con-

stitute an official withdrawal and may result in a
penalty grade(s) being recorded for the course(s).

In general, course withdrawals are not approved
after the sixth scheduled class. In extreme cases,

exceptions may be approved by the dean.

Kcadmission
All students who interrupt their education for more
than 12 successive months must be reinstated.

Requests for reinstatement may be made by letter

to the assistant dean at least one month prior to

enrollment in courses. If a student has been inac-

tive for 24 months or longer, it will be necessary to

submit a new application for admission to graduate

programs. A review of past work will determine the

terms of readmission.

Students who receive a master's degree from

Faidield University and who want to begin pro-

grams leading to a certificate of advanced study

are required to file a new application of admission.

Academic Dishonesty

Students are sometimes unsure of what consti-

tutes academic honesty. In all academic work, stu-

dents are expected to submit materials that are

their own. Examples of dishonest conduct include

but are not limited to:

• Cheating, such as copying examination answers
from materials such as crib notes or another stu-

dent's paper.

• Collusion, such as working with another person

or persons when independent work is prescribed.

• Inappropriate use of notes.

• Falsification or fabrication of an assigned project,

data, results, or sources.

• Giving, receiving, offering, or soliciting informa-

tion in examinations.

• Using previously prepared materials in examina-

tions, tests, or quizzes.

• Destruction or alteration of another student's

work.

• Submitting the same paper or report for assign-

ments in more than one course without the prior

written permission of each instructor.

• Appropriating information, ideas, or the language

of other people or writers and submitting it as

one's own to satisfy the requirements of a course
- commonly known as plagiarism. Plagiarism

constitutes theft and deceit. Assignments (com-

positions, term papers, computer programs, etc.)

acquired either in part or in whole from com-
mercial sources or from other students and sub-

mitted as one's own original work will be consid-

ered plagiarism.

• Unauthorized recording, sale, or use of lectures

and other instructional materials.

In the event of such dishonesty, professors are to

award a grade of zero for the project, paper, or

examination in question, and may record an F for

the course itself. When appropriate, expulsion may
be recommended. A notation of the event is made
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in the student's file in the academic dean's office.

Any faculty member encountering an academic
offense such as, but not limited to, those listed

above will file a written report with his or her dean,

indicating reasons for believing the student has
committed an academic offense, and indicating

the proposed academic sanction. The student will

receive a copy. (If the student is in a school other

than that of the faculty member, a copy will be sent

to the dean of the student's school.) The student

may, within 30 days following receipt of the faculty

member's letter, request that the dean investigate

the allegations and meet with the party or parties

involved. The dean will issue a written determina-

tion within two weeks of the meeting, with copies

to the student(s) and to the professor. If the stu-

dent requests an appeal to the academic vice

president, an academic dishonesty advisory com-
mittee will be convened.

Academic Grievance
Procedures for review of academic grievances

protect the rights of students, faculty, and the

University by providing mechanisms for equitable

problem solving.

A grievance is defined as a complaint of unfair

treatment for which a specific remedy is sought. It

excludes circumstances that may give rise to a
complaint for which explicit redress is neither

called for nor sought, or for which other structures

within the University serve as an agency for reso-

lution.

Academic grievances either relate to procedural

appeals or to academic competence appeals.

Procedural appeals are defined as those seeking

a remedy where no issue of the quality of the stu-

dent's work is involved. For example, a student

might contend that the professor failed to follow

previously announced mechanisms of evaluation.

Academic competence appeals are defined as
those seeking a remedy because the evaluation of

the quality of a student's work in a course is dis-

puted. Remedies would include but not be limited

to awarded grade changes, such as permission to

take make-up examinations or to repeat courses
without penalty.

The procedures defined here must be initiated

within a reasonable period (usually one semester)
after the event that is the subject of the grievance.

Informal Procedure
Step one: The student attempts to resolve any
academic grievance with the faculty member,
department chair, or other individual or agency
involved. If, following this initial attempt at resolu-

tion, the student remains convinced that a griev-

ance exists, she or he advances to step two.

Step two: The student consults the chair, or other

individuals when appropriate, bringing written doc-

umentation of the process up to this point. If the

student continues to assert that a grievance exists

after attempted reconciliation, he or she advances
to step three.

Step three: The student presents the grievance to

the dean of the involved school, bringing to this

meeting documentation of steps one and two. If

the dean's attempts at mediation prove unsuc-

cessful, the student is informed of the right to initi-

ate formal review procedures.

Formal Procedure
Step one: If the student still believes that the griev-

ance remains unresolved following informal proce-

dures, she or he initiates the formal review proce-

dure by making a written request for a formal hear-

ing through the dean to the academic vice presi-

dent. Such a request should define the grievance

and be accompanied by documentation of comple-

tion of the informal process. It should also be
accompanied by the dean's opinion of the griev-

ance.

Step two: The academic vice president determines

whether the grievance merits further attention. If

not, the student is so informed. If so, the academ-
ic vice president determines whether it is a proce-

dural or competence appeal. If it relates to a pro-

cedural matter, the academic vice president

selects a dean (other than the dean of the involved

school) to chair a grievance committee. If it relates

to an academic competence matter, the academic
vice president requests from the dean involved the

names of two outside experts to serve as a con-

sultant panel in determining the merit of the stu-

dent's grievance.

Step three: For procedural appeals, the grievance

committee takes whatever steps are deemed
appropriate to render a recommendation for

resolving the grievance. The committee adheres to

due process procedures analogous to those in the

Faculty Handbook.

For competence appeals, the academic vice pres-

ident contacts the outside panel members and
requests that they review the case in relation to its

content validity.

Step four: The recommendation from either the

grievance committee or the panel is forwarded to

the academic vice president in written form,

accompanied, if necessary, by any supporting data

that formed the basis of the recommendation.

Step five: The academic vice president renders a

final and binding judgment, notifying all involved

parties. If the grievance involves a dispute over a

course grade given by a faculty member, the aca-

demic vice president is the only University official

empowered to change that grade, and then only at

the recommendation of the committee or panel.
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CHARLES F. DOLAN
SCHOOL OF BUSINESS
ADMINISTRATION

CHARLES F. DOLAN
SCHOOL OF BUSINESS
FACULTY EMERITI

Norman A. Solomon, Ph.D.

Dean

Bharat B. Bhalla, Ph.D.

Associate Dean, Director of Graduate
Programs

Aaron Seymour, MBA
Assistant Dean, and Director of

Undergraduate Programs

Dana Wilkie, Ed.D.

Assistant Director of Graduate Programs

Paul Caster, Ph.D.

Director of Graduate Accounting Academic
Programs

Bruce Bradford, Ph.D., CPA
Director of Research

Michael R. Anderson
Director of Undergraduate Internships

Henry E. Allinger 1974 - 1989
Assistant Professor of Accounting, Emeritus

Thomas J. Fitzpatrick ' 1948
Professor of Accounting, Emeritus

1987

John I. Griffin 1976 - 1982
Professor of Quantitative Analysis, Emeritus

Dean, School of Business. Emeritus

Robert L. DeMichiell 1984 - 1999
Professor of Information Systems, Emeritus

Stephen J. O'Brien 1949 - 1985

Associate Professor of Business Law, Emeritus

' deceased

FACULTY

DEPARTMENT CHAIRS

Roselie McDevitt, Sc.D., CPA
Accounting

Gregory D. Koutmos, Ph.D.

Finance

Gerard M. Campbell, Ph.D.

Information Systems and Operations

Management

Lucy Katz, J.D.

Management

Arjun Chaudhuri, Ph.D.

Marketing

Bharat B. Bhalla

Professor of Finance

Associate Dean, Dolan School of Business

B.A.. Punjab University

MBA, Delhi University

Ph.D., Cornell University

Mousumi Bhattacharya

Assistant Professor of Management
B.A., MBA. Jadavpur University

Ph.D.. Syracuse University

Bruce Bradford, CPA
Associate Professor of Accounting;

B.S.. M.S.. Ph.D.. Virginia Polytechnic Institute

and State University

MBA, Arkansas State University

DBA., University of Memphis

Gerard M. Campbell
Chair. Information Systems and Operations

Management Department

Associate Professor of Information Systems
and Operations Management
B.S.. Columbia University

MBA. University of Connecticut

M.S.. Rensselaer Polytechnic Institute

Ph.D.. Indiana University
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Paul Caster, CPA

Director, Graduate Accounting Academic
Programs
Associate Professor of Accounting

B.S., Lehigh University

MBA, A.B.D., University of Chicago
Ph.D., University ot North Texas

Gerald 0. Cavallo

Associate Professor of Marketing

B.B.A., Pace University

MBA, Columbia University

MBA, Ph.D., City University of New York

J. Michael Cavanaugh
Associate Professor of Management
B.A., St. Francis College

B.S., Baylor College of Medicine

M.S., Georgetown University

MBA, Rensselaer Polytechnic Institute

Ph.D., University of Massachusetts

Arjun Chaudhuri
Chair, Marketing Department
Professor of Marketing

B.A., M.A., Calcutta University

M.A., Ph.D., University of Connecticut

Elia V. Chepaitis

Associate Professor of Information Systems
and Operations Management
B.A., Manhattanville College

M.A., Georgetown University

MBA, University of New Haven
Ph.D., University of Connecticut

Thomas E. Conine Jr.

Professor of Finance

B.S., University of Connecticut

MBA, Ph.D., New York University

Sandra J. Ducoffe
Associate Professor of Marketing

B.A., The University of Michigan

M.A., Ph.D., Michigan State University

Donald E. Gibson
Associate Professor of Management
B.S., University of California

M.A., San Francisco State University

MBA, Ph.D., University of California,

Los Angeles

Xin (James) He
Associate Professor of Information Systems
and Operations Management
B.S., Zhejiang University

MBA, Shanghai University

Ph.D., Pennsylvania State University

Walter F. Hlawitschka
Associate Professor of Finance

B.S., MBA, Cornell University

M.A., Ph.D., University of Virginia

Christopher L. Huntley
Assistant Professor of Information Systems
and Operations Management
B.S., M.S., Ph.D., University of Virginia

Lucy V. Katz

Chair, Management Department
Professor of Business Law
B.A., Smith College

J.D., New York University

Gregory D. Koutmos
Chair, Finance Department
Gerald M. Levin Chair in Finance

B.S., Graduate School of Business Studies,

Athens, Greece
M.A., City College of City University of

New York

Ph.D., Graduate School and University

Center, City University of New York

Robert W. Kravet, CPA
Assistant Professor of Accounting

A.B., Southern Connecticut State University

B.S., University of New Haven
M.S., University of Massachusetts

Nikiforos Laopodis
Associate Professor of Finance

B.Sc, The Graduate Industrial School of

Thessaloniki, Greece
M.A., Morgan State University

Ph.D., The Catholic University of America

Mark S. LeClair

Associate Professor of Economics
B.A., Colgate University

M.A., Northeastern University

Ph.D., Rutgers University

Patrick S. Lee
Associate Professor of Operations

Management and Information Technology

A.B., Berea College

M.S., Ph.D., Carnegie Mellon University

Mark Ligas

Assistant Professor of Marketing

B.A., University of Pennsylvania

M.S., Pennsylvania State University

Ph.D., University of Connecticut
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Suzanne D. Lyngaas, CPA
Assistant Professor of Accounting

B.S., University of Illinois

MBA, DePaul University

Lisa A. Mainiero

Professor of Management
B.A., Smith College

M.A., Ph.D., Yale University

Anna D. Martin

Associate Professor of Finance

B.S.I.M., Purdue University

MBA, University of Miami

Ph.D., Florida Atlantic University

R. Keith Martin

Stephen and Camille Schramm Professor of

Information Systems and Operations

Management
A.B., Whitman College

MBA, City College of New York

Ph.D., University of Washington
P.E.. California; CDP, C.S.P, C.C.P

Dawn W. Massey, CPA
Associate Professor of Accounting

B.S., MBA, Fordham University

Ph.D., University of Connecticut

Roselie McDevitt, CPA
Chair, Accounting Department
Assistant Professor of Accounting

B.S., St. Thomas Aquinas College

MBA, Pace University

Sc.D., University of New Haven

Sharlene A. McEvoy
Professor of Business Law
B.A., Albertus Magnus College

M.A., Trinity College

J.D., University of Connecticut

Ph.D., University of California at Los Angeles

Krishna Mohan
Associate Professor of Marketing

A.B., University of Delhi

M.A., University of Madras
Ph.D., University of Wisconsin

Rodrigo A. Obando
Assistant Professor of Information Systems
and Operations Management
B.S., Istituto Tecnologico de Costa Rica

M.E., Ph.D., Old Dominion University

Milo W. Peck Jr., CPA
Assistant Professor of Accounting
A.B.. Middlebury College

M.S., Northeastern University

J.D., Suffolk University

LLM.. Boston University

Patricia M. Poli, CPA
Associate Professor of Accounting
B.S., University of Connecticut

M.Ph., Ph.D., New York University

Ipshita Ray
Assistant Professor of Marketing

B.A., M.A., Jadavpur University

M.A., Ph.D., University of Connecticut

Carl A. Scheraga
Associate Professor of Business Strategy and
Technology Management
Sc.B., M.A., Brown University

Ph.D., University of Connecticut

David P. Schmidt
Associate Professor of Ethics

B.S., Illinois State University

M.A., Ph.D., University of Chicago

Norman A. Solomon
Dean, Dolan School of Business

Professor of Management
B.S., Cornell University

M.A., Ph.D., University of Wisconsin

Winston Tellis

Assistant Professor of Information Systems
and Operations Management
B.C., University of Bombay
M.A., Fairfield University

A.B.D.. Stevens Institute of Technology

Ph.D., Nova Southeastern University

Cheryl L. Tromley
Associate Professor of Management
B.A., Michigan State University

M.A., Florida Atlantic University

Ph.D.. Yale University

Michael T. Tucker
Professor of Finance

B.A., Washington College

MBA, D.B.A., Boston University

Joan L. Van Hise, CPA
Associate Professor of Accounting

B.S., MBA. Fordham University

Ph.D., New York University

Kathleen Weiden. CPA
Assistant Professor of Accounting

B.S.. Manhattan College

M.S., Pace University

Ph.D.. Baruch College
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Ed Bader '63

Marlborough, Conn.

Gloria Pritchard-Becker

Director of Education

America's Community Bankers

James P. Biggs
Greens Farms, Conn.

Ruth Brophy '80, M'96
Chief Financial Officer and Senior Vice

President

Bernard C. Harris Publishing Co.

John M. Capozzi
Chief Executive Officer

JMC Industries Inc.

Michael Carter

Managing Director

Carter Morse & Co.

Stephen DeMatteo '89

Senior Vice President

Marsh USA Inc.

Thomas Donino '83

Managing Member
AllyBritt Management
Antilles Partners

Timothy Finnegan '77

Sales Vice President

AT&T Wireless Services

Richard Fogarty

Principal

Bev-Edge Group

Michael E. Gagliardi '79

The Atlantic

Thomas P. Hartnett '63

HealthNow New York

Donal T. Heroman
Executive Vice President and
Chief Financial Officer

People's Bank

James W. Heslin Jr. '66

Vice President/Attorney

GeneralCologne Re

Advisory Council

Margaret Hicks
Associate Professor of Accounting

Howard University

Philip J. Hoffman '80

President

Pearson Inc.

43

Albert llg

Windsor, Conn.

Stephen Jaeger '66

Providence, R.I.

Kevin J. Kelleher '76

Chief Executive Officer and President

Cendant Mobility

Frederick Kenyon
Salomon Smith Barney

David S. Lawrence
Aviation Market Research

John MacLean
Fairfield, Conn.

Daniel F. Minahan
Southport, Conn.

John R. O'Neill '71

Ernst & Young

Ernest Pittarelli

Managing Director

UBS Warburg

Diane Ross Gary
Connecticut State Department of Education

Division of School Improvement

Dominick M. Rossi Jr.

Vice President

Readers' Digest

Glenn Satty

Chief Technology Officer

Knight Securities

Henry J. Spring Jr. '75

Fairfield, Conn.

Gary Stuart

Rowayton, Conn.

Hannah S. Young '78

Vice President

GeneralCologne Re
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FAIRFIELD UNIVERSITY
ADMINISTRATION

Aloysius P. Kelley, S.J., Ph.D.

President

Charles H. Allen, S.J., MA.
Executive Assistant to the President

Paul E. Carrier, S.J., Ph.D.

University Chaplain

James M. Bowler, S.J., M.A.

Facilitator of Jesuit and Catholic Mission

and Identity

Orin L. Grossman, Ph.D.

Academic Vice President

Mary Frances A.H. Malone, Ph.D.

Associate Academic Vice President

R. Edwin Wilkes, M.A.

Associate Academic Vice President for

Enrollment Management
Georgia F. Day, Ph.D.

Assistant Academic Vice President,

TRIO Programs
Timothy L. Snyder, Ph.D.

Dean, College of Arts and Sciences

Norman A. Solomon, Ph.D.

Dean, Charles F Dolan School of Business

Margaret C. Deignan, Ph.D.

Dean, Graduate School of Education and
Allied Professions

Edna F. Wilson, Ed.D.

Dean, University College

Evangelos Hadjimichael, Ph.D.

Dean, School of Engineering

Jeanne M. Novotny, Ph.D.

Dean, School of Nursing

Debnam Chappell, Ph.D.

Dean of Freshmen
Robert C. Russo, M.A.

University Registrar

William J. Lucas, MBA
Vice President for Finance and Administration

and Treasurer

Michael S. Maccarone, M.S.

Associate Vice President for Finance

Richard I. Taylor. B.S., C.E.

Associate Vice President for Campus
Planning and Operations

Mark J. Guglielmoni, M.A.

Director of Human Resources
Kenneth R. Fontaine, MBA

Controller

James A. Estrada, M.A.. M.L.I.S.

Vice President for Information Services and
University Librarian

William P. Schimpf, M.Ed.

Vice President for Student Services

Susan N. Birge, Ed.D.

Assistant Vice President for Student

Services; Director of Counseling Services

James D. Fitzpatrick. M.A.

Assistant Vice President for Student

Services Operations

Mark C. Reed. M.Ed., MBA
Dean of Students

George E. Diffley, M.A.

Vice President for University Advancement
Fredric C. Wheeler, M.P.A.

Associate Vice President for Development
Martha Milcarek. B.S.

Assistant Vice President for

Public Relations

Janet Canepa, B.S.

Director of Alumni Relations



Fairfield University Board of Trustees 45

FAIRFIELD UNIVERSITY
BOARD OF TRUSTEES

(as of October 2002)

Nancy A. Altobello '80

Joseph F. Berardino 72
Patrick J. Carolan, M.D., '59, P'85, '89

Charles F. Dolan, P'85, '86

William P. Egan '67, P'99

Daniel R. Finn Jr. '66

Thomas A. Franko '69

Mario J. Gabelli

Vincent A. Gierer Jr.

Edward Glynn, S.J.

Otto H. Hentz, S.J.

Paul J. Huston '82, Chairman of the Board
John R. Joyce

James F. Keenan, S.J.

Aloysius P. Kelley, S.J.

Jack L. Kelly '67, P'96

Timothy R. Lannon, S.J.

Ned C. Lautenbach

Stephen M. Lessing '76

Roger M. Lynch '63, P'95

Joseph D. Macchia '57

J. Thomas McClain, S.J.

Michael E. McGuinness '82

William A. Mcintosh, P'86, '92

John C. Meditz 70
Elner L. Morrell '81, P'03

Michael A. Neal

Thomas C. Quick 77
Lawrence C. Rafferty '64, P'03

Rosellen Walsh Schnurr 74, P'04

Elisabeth H. Schwabe 74
Daniel L. Simon, P'01

Gerard L. Stockhausen, S.J.

Carolyn Vermont-Fuller '82, M'84
Jeffrey P. von Arx, S.J.

William P. Weil '68

Trustees Emeriti

James W. Birkenstock

Alphonsus J. Donahue
Francis J. McNamara Jr.

L. William Miles, P'85
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email: gradadmis@mail.fairfield.edu
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